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Introduction 
Accelerating trends toward globalization and regional economic integration, as well as the  heightened 

mobility of the work force, have created an urgent need for professionals worldwide who are 

equipped to work in increasingly diverse cultural environments. In Greece and the broader region of 

the Balkans, the Middle East, and Eastern Europe, there is a corresponding and equally compelling 

need for graduate and undergraduate education that: a) is informed by innovative teaching 

methodology and the finest practices of American institutions of higher learning; and that                   

b) addresses the particular challenges posed by the emergent market economies of the region. 

 

Hellenic American University addresses this need from its campus in Athens, Greece by offering a 

rigorous, market -relevant, internationally -focused course of study that is consistent with its intent to 

function as a first-rate global institution founded on the American model of higher education.   

 

The founding of Hellenic American University represents the culmination of the pioneering mission 

that has guided the Hellenic Am erican Union over the last fifty years to create educational models 

that incorporate and contextualize innovative training within a cross -cultural framework to address 

emerging social needs.  Founded in 1957 by prominent business, educational and political leaders 

with full administrative and financial support from the US Embassy and the United States 

Information Service, the Hellenic American Union has played a catalytic role in Greek Society.  It has 

functioned as a dynamic, lively forum of intercultural encounter and dialogue in which young Greek 

women and men could discover new currents in art, new trends in technology and new models of 

teaching, or could explore the interplay between American and Greek values and traditions --

including ones of broad social significance, such as the exchange of ideas on the relationship between 

American and Greek traditions of participatory democracy.  

 

The establishment of Hellenic American University is deeply consonant with the mission of the 

Hellenic American Union as described above, and represents a logical outgrowth of its history over 

five decades.  Its vision is informed by the recent public discourse in the United States about the 

global university and the desire on the part of the Hellenic American Union to lever age its strong, 

effective presence in the field of professional training to create a new educational model that can 

make a significant contribution to higher education in Greece and the broader region.  With this 

vision as its guide, and in accordance with its mission and objectives, Hellenic American University 

will thus offer high -quality graduate and undergraduate degree programs that respond to unmet 

student and employer needs in Greece and the broader regions of Europe, the Balkans and the Middle 

East.  

 

As the birthplace of democracy and the bedrock of philosophical, political, and scientific inquiry and 

achievement, Greece occupies a special place in the cultural and educational landscape of the West.  

Ancient Greece -- ÏÖÔÌɯÛÖɯÛÏÌɯÍÐÙÚÛɯȿ4ÕÐÝÌÙÚÐÛàɀɯȹ/ÓÈÛÖɀÚɯ ÊÈËÌÔàȺɯ-ɬ lives on in the imagination of all 

who prize the life of the mind and the ideals of excellence and intellectual rigor.  

 

Hellenic American University will reaffirm those ideals by taking the best of American educational 

standards back to the land where the value of education was first enshrined.  
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OFFICE OF THE PRESIDENT 

 

A Message from the President 
Choosing to pursue graduate studies in management and obtain a Master of Business Administration 

degree is a major decision. You will devote significant resources and time to your studies. This 

commitment is of value, of course, only if your degree will make a real difference in your professional 

life. Apart from the skills, tools and knowledge you acquire, your studies, together with th e network 

of contacts you make and the interaction you have with your teachers and fellow students, should 

touch you and move you. It should broaden your career potential and empower you to assume key 

leadership positions in a broad range of fields.  

Hellenic American University was founded precisely to make this difference in the lives of its 

students. And it does so by offering programs that are market relevant and by ensuring rigorous 

standards in its student body, faculty, courses and infrastructure. Th e Master of Business 

Administration program and the specializations it offers respond to unmet needs for highly trained 

managers in rapidly growing sectors of the Greek and broader regional economy, such as public 

relations, information technology manageme nt, supply chain management, project management, 

entrepreneurship & small business management, global management, sports marketing and the 

health care professions.    

The academic programs, faculty, facilities and library of Hellenic American University ar e continually 

evaluated to ensure high-quality education. This assessment process is multi-faceted. Students, 

ÍÈÊÜÓÛàȮɯÌÔ×ÓÖàÌÙÚɯÈÕËɯÖÜÛÚÐËÌɯÌËÜÊÈÛÐÖÕÈÓɯÊÖÕÚÜÓÛÈÕÛÚɯ×ÈÙÛÐÊÐ×ÈÛÌɯÐÕɯÌÝÈÓÜÈÛÐÕÎɯÛÏÌɯ4ÕÐÝÌÙÚÐÛàɀÚɯ

program. At the same time, the University is rev iewed by an independent body, the New Hampshire 

Postsecondary Education Commission, which has conferred upon the University Master of Business 

Administration degree-granting authority.  This on -going, wide -ranging review process means that 

ÛÏÌɯ4ÕÐÝÌÙÚÐÛàɀÚ programs adhere to strict academic and professional standards from the day a 

student enters the program to the day he or she graduates.  

I invite you to learn more about Hellenic American University and its Master of Business 

Administration program. I hop e that as you read through this catalog, talk to our faculty and students 

and visit our campus, you will want to join the diverse and highly selective student body that is at the 

heart of Hellenic American University.  

 

Chris Spirou 

President, Hellenic American University  

Manchester, New Hampshire



 

 

 

The MBA Program - What Makes Hellenic American University 

Different? 
A Message from the Executive Vice-President 

 
Since you are considering graduate studies in management, you know that no manager works in a 

vacuum. It is impossible to imagine an effective manager who spends all day in front of a monitor 

locked in the office with the phone off the hook. Although critical thinking and analytical skills are 

key to managerial effectiveness, the core work of management involves interaction with people ɭ

negotiation, team-building, training and assessment, and consensus-building.  

In an even more globalized work environment, managers are increasingly called upon to interact with 

colleagues, business associates and staff who may be from other cultures.  Managers working for 

Greek firms with branches in the broader region or for companies abroad need to realize how cultural 

differences in the workplace  impact their effectiveness as managers.  Managers, too, in a 

multinati onal firm need to see how the values of the corporate culture at headquarters shape the 

workplace in its offices abroad. Thus, an important component of Hellenic American University MBA 

program is the cross-cultural training module. In these workshops and events, you will heighten your 

sensitivity to these processes and enhance your intercultural communication skills. In doing so, you 

will become even more effective as a manager in an international setting and, in turn, gain a valuable 

competitive edge over other MBA graduates in the job market.  

Good management education should also engage students in continual interaction with their peers 

and teachers. This engagement is one of the most important features of Hellenic American University 

MBA program. As a student in the program, you will have broad and frequent access to your 

teachers, not only to ask for help in matters of academic counselling, but also to explore ideas and 

concepts you have been exposed to in class, to seek guidance in your projects, or to ask for career 

advice. The interaction you have with fellow students will also be of great value. Hellenic American 

University aims at enrolling a diverse student body, which come from a wide variety of social and 

cultural backgrounds and work experience.  This in itself is a valuable resource for expanding your 

professional horizons. 

Hellenic American University MBA program has been designed to ensure that its graduates have a 

global perspective and are, at the same time, highly effective managers in whatever business setting 

they choose to work. 

I invite you to learn more about Hellenic American University MBA program by visiting our state of 

the art facilities at 12 Kaplanon St., or calling our Program Director for an appointment and interview 

at 210-3680950. 

 

Leonidas Phoebus Koskos, Esquire 

Executive Vice President, Hellenic American University  

Athens, Greece 
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A Message from the Provost 

 
It is a privilege to welcome you to Hellenic American University.  This is a community which will 

become a significant part of your life and, in a very real sense, will serve as an important touchstone 

as you define your future and your ambitions, both personally and professionally.   

2ÜÊÊÌÚÚÍÜÓɯÎÙÈËÜÈÛÌÚɯÈÙÌɯÈɯÜÕÐÝÌÙÚÐÛàɀÚɯÔÖÚÛɯÌÕËÜÙÐÕÎɯÓÌÎÈÊàȭɯɯ$ÔÉÙÈÊÐÕÎɯÛÏÐÚɯÙealty, the Hellenic 

American University community sets rigorous institutional standards and, then, provides the 

academic and social environment through which students can achieve, flourish, and well -prepare for 

leadership and service in their chosen professions. 

Whether pursuing study at the graduate or undergraduate level, our students are introduced to an 

ideal milieu for learning and preparing for the opportunities and complexities of a fast -paced global 

society.  The curriculum is rigorous and affords s tudents the best of American higher education:  an 

advanced and professionally-relevant course of study blended with the traditions found in the classic 

liberal arts.  Our faculty are teacher-scholars; superior in their roles, passionate about their disciplines, 

and devoted to bringing out the best in our students in the classroom and beyond.   At Hellenic 

American University, our faculty are approachable and accessible.  They are not only accomplished 

teachers and researchers, but they are mentors who will guide you through every aspect of your 

education and be a rich resource as you enter and pursue your career.       

(ɯÑÖÐÕɯÞÐÛÏɯÖÜÙɯ4ÕÐÝÌÙÚÐÛàɯ/ÙÌÚÐËÌÕÛȮɯ$ßÌÊÜÛÐÝÌɯ5ÐÊÌɯ/ÙÌÚÐËÌÕÛȮɯÈÕËɯÈÓÓɯÖÍɯÛÏÌɯ4ÕÐÝÌÙÚÐÛàɀÚɯËÌËÐÊÈÛÌËɯ

faculty, administration, and staff, in  welcoming you to a learning community that will transform your 

life and benefit you and those you will serve in your professions in ways unimaginable before you 

came to know Hellenic American University.  

  

George J. Hagerty 

Provost and University Professor 
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Legal Status, Mission Statement, and Purposes 
 

Legal Status 
 
Hellenic American University was founded as a degree -granting institution in the United States by an 

Act of the New Hampshire Legislature, and has the authority to offer the Mast er of Arts in Applied 

Linguistics, Master of Business Administration, Professional Master of Business Administration, 

Bachelor of Science in Business Administration, and Bachelor of Science in Information Technology as 

approved by the New Hampshire Postsecondary Education Commission. New Hampshire 

Postsecondary Education Commission (PEC) supervises and evaluates all academic programs offered 

by Hellenic American University.  

'ÌÓÓÌÕÐÊɯ ÔÌÙÐÊÈÕɯ4ÕÐÝÌÙÚÐÛàɀÚɯÊÜÙÙÐÊÜÓÜÔȮɯËÌÎÙÌÌɯÙÌØÜÐÙÌÔÌÕÛÚȮɯÚÛÜËÌÕÛɯÈËÔÐÚÚÐÖÕÚȮ and faculty 

recruitment and evaluation policies are subject to annual review by the New Hampshire 

Postsecondary Education Commission. 

Although Hellenic American University maintains a collaborative relationship with the Hellenic 

American Union for the pur poses of achieving economies of scale and efficiencies of operation, the 

University operates as an independent entity with its own bylaws, operating policies, and 

administrative procedures to ensure its autonomous operation.  

 
University Mission Statement 
  

Hellenic American University provides the highest quality American education which is 

interculturally -informed, interdisciplinary in nature, and career relevant. It educates its students to be 

global citizens who are solidly grounded in the liberal arts a nd equipped to contribute to the 

ÌÊÖÕÖÔÐÊɯÈÕËɯÚÖÊÐÈÓɯËÌÝÌÓÖ×ÔÌÕÛɯÖÍɯÛÏÌÐÙɯÊÖÔÔÜÕÐÛÐÌÚȭɯ3ÏÌɯ4ÕÐÝÌÙÚÐÛàɀÚɯÙÌÚÌÈÙÊÏɯÐÕÐÛÐÈÛÐÝÌÚɯÈËÝÈÕÊÌɯ

the creation and dissemination of knowledge in the arts and humanities, social and natural sciences, 

business, and technology. 

 

University Purposes:  
 

1. Prepare students for careers that enhance the quality of their professional lives by offering 

rigorous, competency-based academic programs that respond to economic and social needs.  

2. Initiate, promote, and support faculty and st udent research, applied research, advanced 

scholarship, and creativity.  

3. Develop well -rounded  individuals who are conversant with both the conventions and basic 

knowledge of disciplines other than their own and with the interrelations between these 

disciplines  

4. Cultivate the values of diversity, sustainability, internationalism, and integrity.  

5. Develop lifelong learners by creating a stimulating learning environment that fosters 

intellectual inquiry and promotes habits of critical thinking  

6. Educate students to take leadership roles in their own communities and the larger global 

community  by an emphasis on social responsibility and public service. 
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Objectives for the MBA Program 
 

¶ Provide students with quantitative and qualitative tools to identify  business opportunities 

and solve business problems, by demonstrating  an appreciation for the interrelationships of 

finance, accounting, management, operations, marketing, and information systems, through 

case studies and/or business plan writing.  

¶ Develop studentÚɀɯÞÙÐÛÛÌÕɯÈÕËɯÖÙÈÓɯÊÖÔÔÜÕÐÊÈÛÐÖÕɯÊÖÔ×ÌÛÌÕÊÐÌÚɯÛÖɯÚÜ××ÖÙÛɯÈÕËɯÌÕÏÈÕÊÌɯ

managerial effectiveness, through power point, individual and group presentations and/or 

written case analyses.  

¶ $ÕÏÈÕÊÌɯÚÛÜËÌÕÛÚɀɯÈ××ÙÌÊÐÈÛÐÖÕɯÍÖÙɯÚÖÊÐÈÓɯÙÌÚ×ÖÕÚÐÉÐÓÐÛàȮɯÓÌÎÈÓɯÈÕËɯÌÛÏÐÊal principles, and 

corporate governance through the analysis of pertinent articles and discussions that 

include  to the formulation of policies in these areas.  

 
Students who are admitted to the academic programs of Hellenic American University enroll in 

appropriate courses with counsel from an academic advisor/mentor.   

Courses are designed to develop student competencies as stipulated in learning outcomes from each 

class.  Cumulatively, these outcomes demonstrate how Hellenic American University will achie ve its 

mission and objectives.   

 

ACADEMIC CALENDAR 
 
For the academic year 2008-2009, the MBA program will commence on the following dates:  

Fall Term 2009 

Orientation ɬ September 24th ɬ 25th, 2009 

Classes Begin ɬ September 28th, 2009 

Classes End ɬ December 18th, 2009 

Winter Term 2010 

Orientation ɬ January 8th, 2010 

Classes Begin ɬ January 11th, 2010 

Classes End ɬ March 26th, 2010 

 

Spring Term 2010 

Orientation  ɬ April 6 th, 2010 

Classes Begin ɬ April 6 th, 2010 

Classes End ɬ July 2nd, 2010 

 

The information in this Catalog is, as far as possible, accurate at the date of publication.          
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The MBA Degree Program  

 

Description  

The MBA is offered both as a full -time and part -time program. Full -time students can expect to finish 

the program in 24 months, while  part-time students will need 3 years to complete their degree, 

depending on the number of courses taken each term. Each term lasts 12 weeks. New classes start in 

September, January and April of each year.  Classes are organized in late afternoon, evening, and 

Saturday morning sessions. Some courses may be offered as weekend intensive modules to make 

attendance easier for students who are also working professionals. Courses, materials and faculty 

interaction are offered in English, exclusively. A tota l of 53 credits (16 courses + Capstone Project) are 

required for the MBA degree. The academic advisor/mentor appointed to each student helps select 

the appropriate electives from a variety of courses, as well as the order of courses to be taken, thereby 

deÚÐÎÕÐÕÎɯÈɯÊÜÚÛÖÔÐáÌËɯ,! ɯ×ÙÖÎÙÈÔɯÛÏÈÛɯÍÜÓÍÐÓÚɯÛÏÌɯÚÛÜËÌÕÛɀÚɯÐÕËÐÝÐËÜÈÓɯÕÌÌËÚɯÈÕËɯÎÖÈÓÚȭɯ 

 

Main Features of the Program 

Two key elements differentiate the Hellenic American University MBA program from MBA programs 

offered by other educational institutions. They are: 

¶ Personalization: the Hellenic American University MBA allows students to design a graduate 

×ÙÖÎÙÈÔɯÛÏÈÛɯÙÌÍÓÌÊÛÚɯÛÏÌÐÙɯÐÕËÐÝÐËÜÈÓɯÊÈÙÌÌÙɯÈÕËɯÈÊÈËÌÔÐÊɯÎÖÈÓÚȭɯ2ÛÜËÌÕÛÚɯȿÊÜÚÛÖÔÐáÌɀɯÛÏÌÐÙɯ

degree through their selection of elective courses in the core curriculum as well as through 

their choice of an area of interest track.   

¶ Market-relevance: Hellenic American University MBA students are exposed to a variety of 

real-life business situations through projects and case studies, as well as through the 

Capstone Project. As a result, they are especially well-equipped to face the challenges of the 

free market and to work effectively in both the Greek and broader regional economic and 

business contexts.  

 

Competency-Based Approach 

The MBA program gives emphasis to the development of key managerial competencies, which 

address different, often competing, leadership roles. The competency-based approach integrates 

functional knowledge and managerial skills, which enable managers to effectively perform as leaders. 

The competencies are developed through out the program across the curriculum, along with the 

knowledge content of the different courses.   
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Competencies/Learning Outcomes 

The competencies addressed throughout the MBA program are derived from the  Competing Values 

Framework (CVF) model, proposed by R. E. Quinn 1 and reflect the competing challenges that 

managers face. In particular, the specific competencies are: 

 

 

Competencies 

Managing projects 

Designing work  

Managing across functions 

Living wi th change 

Thinking creatively  

Managing change 

Understanding self and others  

Communicating effectively  

Developing employees 

Developing and communicating a vision  

Setting goals and objectives 

Designing and organising  

Building teams  

Using participat ive decision making  

Managing conflict  

Working productively  

Fostering a productive work environment  

Managing time and stress 

Monitoring individual performance  

Managing collective performance and 

process 

Analyzing information  with critical 

thinking  

Building and maintaining power base  

Negotiating agreement and commitment  

Presenting ideas 

 

      

 

 

 

 

 

                                                 
1
 0ÜÐÕÕɯ1ȭɯ$ȭȮɯ%ÈÌÙÔÈÕɯ2ȭɯ1ȭȮɯ3ÏÖÔ×ÚÖÕɯ,ȭɯ/ȭɯÈÕËɯ,Ê&ÙÈÛÏɯ,ȭɯ1ȭȮɯɁ ɯ"ÖÔ×ÌÛÌÕÊàɯ%ÙÈÔÌÞÖÙÒȯɯ
!ÌÊÖÔÐÕÎɯ ɯ,ÈÚÛÌÙɯ,ÈÕÈÎÌÙɂȮɯȹƖƔƔƗȺȭɯ42 ȯɯ)ÖÏÕɯ6ÐÓÌàɯȫ Sons. 
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Program Overview 

A total of 53 credits are required for the MBA degree. The academic advisor appointed to each 

student helps the student select the appropriate concentration and relevant electives from a variety of 

courses. In addition, the academic advisor assists in selecting the order of the courses, consonant with 

ÛÏÌɯÚÛÜËÌÕÛɀÚɯÞÖÙÒɯÈÕËɯ×ÌÙÚÖÕÈÓɯÊÖÔÔÐÛÔÌÕÛÚȭɯ6ÖÙÒÐÕÎɯÞÐÛÏɯÛÏÌɯÈËÝÐÚÖÙȮɯÛÏÌɯÚÛÜËÌÕÛɯÛÏÜÚ designs a 

customized MBA program that fulfils his or her individual needs and career goals. The MBA program 

is comprised of eight major components.  They are:  

¶ Orientation  

¶ Core Curriculum  

¶ Electives 

¶ Capstone  

¶ Cross-Cultural Awareness  

 

The Structure of the MBA Program 

Orientation 
Orientation provides the students with an opportunity to get acquainted with the university 

community. They meet faculty and fellow students, visit the facilities, receive useful information on 

their course of study and university services and participate in team building exercises that help them 

establish relationships with other students. Students also receive training in the use of technology and 

library resources of the university.  

Core Curriculum (11 courses, 34 credits) 
The core curriculum builds management competencies and of important functions of management , 

and provide the tools and experiences essential to a successful business career. The required courses 

help students build a broad foundation of general management concep ts and skills across all key 

disciplines.  

Elective Curriculum (5 courses, 15 credits) 
The elective courses provide students with an opportunity to examine specific business areas 

ÈÊÊÖÙËÐÕÎɯÛÖɯÛÏÌÐÙɯÚ×ÌÊÐÈÓÐáÈÛÐÖÕɯÈÕËɯÊÈÙÌÌÙɯÕÌÌËÚȭɯɯ3ÏÌɯÚÛÜËÌÕÛÚɀɯÎÌÕÌÙÈÓɯÔanagement course work is 

enhanced by these specialization courses. The electives give students the opportunity to pursue areas 

of particular career interest.  

Capstone Project (4 credits) 
Most unique to the MBA program is the required field -based Capstone/consulting project. The 

Capstone Project provides an opportunity for students to integrate and apply the knowledge they 

have gained in their MBA program by engaging in a collaborative project with a local business 

organization or firm.  Students will resea rch and analyze a key business issue or problem and 

recommend a solution to that problem in a format appropriate for presentation to the top 

management of the company or organization.  Alternatively students can participate in research 

projects or case study development conducted at the Hellenic American University or any affiliated 

academic or business setting or conduct an independent piece of research provided the rewards and 

expertise gain is a considerable bust to their professional or academic carrier,. Through the Capstone 

project, students develop critical skills and valuable contacts that will enhance their careers. A 

capstone project must be narrowly focused or delimited so that it can be adequately addressed in 25-

50 pages, although that is not a strict limit, but rather a typical length. Much will depend upon the 

type of research methodology (e.g., quantitative, qualitative, etc.). 
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Cross-Cultural Awareness  
The Cross-Cultural Awareness component of the curriculum is covered in the Cross -Cultural 

Negotiations ÊÖÜÙÚÌɯÈÕËɯÐÚɯËÌÚÐÎÕÌËɯÛÖɯÌÕÏÈÕÊÌɯÚÛÜËÌÕÛÚɀɯÚÌÕÚÐÛÐÝÐÛàɯÛÖɯÊÜÓÛÜÙÈÓɯËÐÍÍÌÙÌÕÊÌÚɯÐÕɯÛÏÌɯ

workplace as they impact management effectiveness. Various cultural events and activities are also 

offered throughout the year to university students. The co mponent helps students to examine their 

own cultural assumptions about management and work style practices, and to better develop their 

intercultural communication skills.  

 

Program Requirements  

 
Year One Courses  Credits  Teaching Hours  

Term 1   Management  and Organization  4 39  

  Accounting for Decision Making  3 39  

  Business Skills  2 39  

Term 2   Quantitative Research Methods  3 39  

  Economics  for  Business  3 39  

  Management Information Systems  3 39  

Term 3   Marketing Management  3 39  

  Cross Cultural Negotiation  3 39  

  Managerial Finance  3 39  

Year Two Courses  

Term 1   Ethics,  Law and CSR 3 39  

  Corporate Strategy  4 39  

  Elective I  3 39  

Term 2   Elective II  3 39  

  Elective III  3 39  

  Elective IV  3 39  

  Elective V  3 39  

Term 3   Capstone Project  4  

TOTAL  53   

 

Standard Program 
The MBA program is designed to allow students to master the course material by sequencing the 

program into core courses, and electives over a five term period. Typically, each term runs for 12 

weeks.   

Electives may be taken during any of the five  terms. The program concludes with a field -based 

"È×ÚÛÖÕÌɯ/ÙÖÑÌÊÛɯÛÏÈÛɯËÌÔÖÕÚÛÙÈÛÌÚɯÈɯÚÛÜËÌÕÛɀÚɯÈÉÐÓÐÛàɯÛÖɯÈ××ÓàɯÊÓÈÚÚÙÖÖÔɯÒÕÖÞÓÌËÎÌɯÛÖɯÙÌÈÓɯÞÖÙÓËɯ

problems. 

Students following the recommended program should complete their studies in ap proximately 18 

months.    

Students may choose to pursue a General MBA Degree or focus on a particular area of 

Interest as described below. 
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General MBA  
The general MBA addresses the market need for broad based exposure to a variety of business areas 

and specifically responds to the requirements of creative students, with multiple areas of interest. 

Students can amalgamate different areas of interest and explore customized combinations of courses. 

This variation provides students the option to design wit h their mentor and follow an independent 

plan of courses in the elective part of the program.  

 

 

Areas of interest: 

 
Strategic Communication  
 ÚɯÛÖËÈàɀÚɯÓÌÈËÐÕÎɯÊÖÙ×ÖÙÈÛÌɯÌÕÛÐÛÐÌÚɯ×ÜÙÚÜÌɯÎÓÖÉÈÓɯÉÜÚÐÕÌÚÚɯÖ××ÖÙÛÜÕÐÛÐÌÚɯÈÕËɯÎÙÈ××ÓÌɯÞÐÛÏɯÊÖÔ×ÓÌßɯ

public policy issues, effective communication has never been more crucial. The field of Strategic 

Communications no longer an offshoot of marketing or general management, but a specialized 

discipline in itself, and one that requires not only specialized knowledge of com munications and 

media relations, but also a strong background in overall business and management. Over the last 

three years, more than 200 strategic communication consulting firms were registered in Greece alone. 

The industry is expected to double in size over the next few years, creating an urgent need for a 

strong, specialized workforce in Public Relations.  

 

Management of Emerging Technologies  
Organizations are seeking individuals who understand how to apply information technology 

applications and processes to address business opportunities and solve operational problems. The 

Management of emerging technologies courses are designed to equip individuals with both a solid 

grounding in management competencies as well as an in depth understanding of cutting e dge 

technologies and their application to business processes. The courses are offered in order to satisfy the 

high demand for managers with this unique skill set.  

 

Health Care Management 
The shift in demographics, accelerating costs, and technological advances in the health care sector 

have increased the need for innovative approaches to and greater competence in health care 

management, planning and assessment. These courses are offered in order to help satisfy the 

immediate demand for the management of health care services in Greece and in other geographical 

areas.  

 

Finance 
The current financial environment presents significant challenges to businesses and their 

management. New financial innovations help explain recent financial turmoil, while more traditi onal 

causes are also examined. Courses in the area develop a rigorous understanding of advanced 

financial and economic concepts and techniques and provide cutting edge tools for careers in 

banking, funds management, derivative securities, investment bankin g and underwriting, risk 

management and corporate treasury functions. 
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ADMISSIONS  
Process 
Applications for all Hellenic American University programs can be submitted at any time during the 

year and are processed in the order received. Academic terms run for 12 weeks and normally begin in 

late September, January and April of each year; new students may enroll  in September and January.  

Courses are scheduled during the day, in the evenings, and on weekends as student needs dictate. 

Hellenic American Univers ity welcomes applicants from different geographical areas, which 

contribute to its diversity and global character. The University primarily seeks students from Greece, 

the Balkans, the Middle East and Eastern Europe with recent baccalaureate degrees, as well as those 

individuals with substantial business experience who wish to enhance their career opportunities with 

the knowledge gained through an MBA program. The program offers the breadth, rigor and method 

of an American university education tailored to t he region with a global focus, and without the 

expense and inconvenience associated with attendance at an institution in the United States. 

The Admissions Committee evaluates applications and support materials for admissions and decides 

upon the acceptance and placement of students at Hellenic American University.  All application 

support documentation should consist of either the original documents or notarized copies.  Since the 

language of instruction and administration at Hellenic American University is  English, documents 

that are not in English must be accompanied by certified English translations.   
 
The accuracy and completeness of submitted material will facilitate the admissions process and the 

ÛÐÔÌÓàɯÌÝÈÓÜÈÛÐÖÕɯÖÍɯÛÏÌɯÈ××ÓÐÊÈÕÛɀÚɯÊÈÕËÐËÈÊàȭɯ ÓÓɯÈ××lications and support materials are retained by 

Hellenic American University.  Once submitted, no materials will be returned to the applicant.  

 

Non-Discrimination Policy 
 

Hellenic American University admits students of any race, color, national and ethnic origin, 

gender, sexual orientation, age, religion, physical disability, or veteran status to all the rights, 

privileges, programs, and activities generally accorded or made available to students at the 

University.   The university does not discriminate on t he basis of race, color, national and ethnic 

origin, gender,  sexual orientation, age, religion, physical disability, or veteran status in administration 

of its educational policies, admissions policies, scholarship and loan programs, and athletic or other 

school-administered programs.  

 

Application Package 
To be considered for admission, a candidate must submit a complete application package, which 

consists of: 

¶ A completed admissions application.  

¶ Signed and sealed envelopes containing official transcripts from each college/university and 

graduate school previously attended. These may be sent directly from the institution, or you 

may receive the sealed envelopes and submit them with your application. The sealed envelop 

must not have been opened by the applicant under any circumstances in order for the 

transcript to be valid.  

¶ An up -to-ËÈÛÌɯÙõÚÜÔõȭ 

¶ The required essay. 

¶ Two (2) letters of recommendation. 
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¶ Results of the Graduate Management Admissions Test (GMAT)2  

¶ Evidence of English Language Proficiency. (See admission criteria below) 

¶ Two (2) current passport-size photographs. 

¶ A copy of a passport or National Identity Card.  

¶ A non-refundable application fee of Euro 30. 

 

Documents that are not in English must be accompanied by certified English translations.  

Applica tions should contain either the original documents (or notarized copies) and certified 

translations.  All applications and supporting materials are retained by Hellenic American University. 

Once submitted, no materials will be returned to the applicant.  

 

International Applicant Information 
Citizens of countries that are not members of the European Union who wish to study at the university 

must obtain permission to enter Greece and to reside there in accordance with Greek law.  Applicants 

for admission are advised to verify the requirements for nationals of their country through the Greek 

Consular authorities and to complete the necessary public/government documents to facilitate their 

student visa before arriving in Greece. Students must also complete the necessary Residence Permit 

paperwork. For additional details on the legal requirements for international applicants, applicants 

may also contact the University Admissions Office.  

If applicable, international applicants are urged to register early for the ap propriate TOEFL/TOEIC 

test administrations. Applicants make their own arrangements for the examinations and must have 

the results forwarded to the University.   

Admission Criteria 
The Admissions Committee evaluates applications and supporting material for admissions and 

decides upon the acceptance and placement of students at Hellenic American University.   

Admission to the MBA program is based on prior academic performance, both at the undergraduate 

and at the graduate level, professional work experience, management potential, proficiency in the 

English Language, and possibly performance on the Graduate Management Aptitude Test (GMAT). 

The selection process gives particular emphasis to evidence of managerial and leadership potential 

along with academic excellence. Special weight is also assigned to professional experience in the 

selection process.  Applicants who are eligible for unconditional admission to the program should 

meet the following requirements:  

 

§ An undergraduate degree from a recognized universi ty with a liberal arts or general 

education component, or an undergraduate degree from an accredited institution, with at 

least a B (3.0) grade point average. 

§ Evidence of English Language proficiency. For those applicants whose native language is not 

Engli sh, the University will accept the following forms of evidence:  

a. An undergraduate or graduate degree from an institution in which English is the 

language of instruction.  

                                                 
2
 Official results of the Graduate Management Admissions Test (GMAT) submitted directly to the University by 

the Educational Testing Service (ETS) (unofficial scores may be provided to speed the application review 

process, but no student will be unconditionally admitted without the official results from ETS). Information 

about the GMAT is available at http://www.gmac.com . 

http://www.gmac.com/gmac/default.htm
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b. Official results of the Test of English as a Foreign Language (TOEFL) taken 

within the last two years with a minimum score of 230 (CBT) or 88 (iBT) or 575 on 

the paper-based TOEFL. 

c. Official results of the Test of English for International Communication (TOEIC) 

taken within the last two years with a minimum score of 850.  

d. University of Michiga n or Cambridge Certificate of Proficiency in English. 

e. Other evidence of proficiency will be reviewed individually.  

 

 

The university reserves the right to make inquiries concerning the accuracy of the information 

×ÙÖÝÐËÌËɯÐÕɯÛÏÌɯÊÈÕËÐËÈÛÌɀÚɯÈ××ÓÐÊÈÛÐÖÕȭɯ#Ìcisions on admission are made in good faith on the basis 

of information provided by the applicant and his/her referees. If the university later discovers that 

false statements have been made or material information withheld or omitted, it reserves the righ t to 

withdraw an offer of admission or to terminate registration.  

 

Conditional Admission 
The Admissions Committee may decide to defer the decision of admission for some candidates that 

show exceptional promise of successful completion of the program but do  not meet minimum 

standards for admission, in order to evaluate more accurately the actual potential of the applicant. For 

these cases, the Admissions Committee has the option of granting conditional admission status to the 

applicant, until there is suffic ient and clear evidence that the student is qualified to enter the program. 

Conditionally admitted students receive formal admission only if they provide the evidence 

requested by the Admissions Committee. The requested evidence may be additional letters of 

recommendation or evidence of professional growth potential or additional course work. In 

particular, applicants, who do not meet the minimum GPA requirement for admission, as stated 

above, and are granted conditional admission status, are typically requ ired to  achieve a minimum of 

a B (3.0) average in three (3) foundation courses. The Admissions Committee specifically informs 

conditionally admitted students about the time period within which the requirements for 

unconditional admission must be met.  

 

Transfers and Waivers 
Transfers 
Students transferring from another institution may be eligible to transfer some credits of graduate 

coursework for courses already successfully completed. The University Curriculum Committee will 

establish a limit of credits th at may be transferred toward graduation requirements for each graduate 

program. In no case will the number of credits allowed exceed 25% of the total required for 

graduation for that program. The determination of eligible transfer credits for each student requesting 

them will be made by the relevant admissions committee for that program.  

 

If credits are transferred or waived, only the credit amount appears on the HAU transcript.  The 

grades do not transfer and do not become part of the student's GPA.  Only grades given by HAU 

faculty for Hellenic American University courses appear on the HAU transcript and count toward the 

GPA. 

 
Waivers 
Courses may be waived under certain conditions.  Waivers fall under the responsibility of the 

Admissions Committee.  When a course is waived the Admissions Committee shall determine if 

credit shall be granted (waivers without substitution) or no credit is granted (waivers with 

substitution).  
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Waivers for various graduate programs 
Required courses may be waived, without substit ution of another course, under certain conditions, 

ÞÏÐÊÏɯÞÐÓÓɯÉÌɯËÌÛÌÙÔÐÕÌËɯÉàɯÛÏÌɯ4ÕÐÝÌÙÚÐÛàɀÚɯ"ÜÙÙÐÊÜÓÜÔɯ"ÖÔÔÐÛÛÌÌȭɯɯ3ÏÌɯ×ÈÙÛÐÊÜÓÈÙɯÈÞÈÙËÚɯÖÍɯ

waivers fall under the responsibility of the Admissions Committee for each academic program.  At 

this time, waiv ers WITHOUT substitution have been established only for the MBA and MAAL 

programs.  

 

Waivers WITHOUT Substitution 

MBA: For example, applicants for admission to the MBA program who have an undergraduate 

business or economics degree and/or at least 5 years of relevant business/professional experience 

are eligible to have up to 3 introductory level courses waived if the Admissions Committee 

concludes that this candidate has attained the outcomes required to pass these courses. Generally, 

the rule of thumb will  be a ratio of 3:1.  That is, if a candidate has taken at least 3 courses in a 

business or economics subject area with an average grade of at least a B (or its equivalent in other 

assessment schemes), that candidate may be eligible for a waiver WITHOUT substitution of the 

first required course in that area of study in the MBA program.  

 

Maximum Credit for Waivers 
In no case may a student have waivers for more than 9 credit hours of coursework for a graduate 

degree. 

 

Responsibility for Waiver Determination 
The responsibility for determining which courses an applicant may be eligible to have waived resides 

solely with the Admissions Committee.   This committee shall fully document all decisions concerning 

waivers, including their reasons for judging that the can didate has acquired the relevant 

competencies for each waived course.  This documentation must be forwarded to the registrar who 

ÚÏÈÓÓɯÒÌÌ×ɯÐÛɯÐÕɯÛÏÌɯÚÛÜËÌÕÛɀÚɯÖÍÍÐÊÐÈÓɯÍÐÓÌȭ  3ÏÌɯÚÛÜËÌÕÛɀÚɯÔÌÕÛÖÙɤÈÊÈËÌÔÐÊɯÈËÝÐÚÖÙɯÚÏÈÓÓɯÈÓÚÖɯÉÌɯ

informed of these decisions. 

 

Tuition & Fees 

The total cost of the MBA program for t he entering class ÐÚɯȥƕƘȮ045 for the 53 academic credits that 

comprise the degree. Tuition fees are subject to change. 

Tuition fees are payable: ȥƗȮƙƔƔɯÜ×ÖÕɯÙÌÎÐÚÛÙÈÛÐÖÕɯÐÕɯÛÏÌɯ%ÈÓÓɯÛÌÙÔs ÈÕËɯȥƗȮƙƔƔɯÜpon registration in 

the Spring terms, respectively.  

In certain cases the University may agree to a payment plan that extends over the term. All 

students who are delinquent in their tuition fees at the end of a term will not be allowed to 

continue in the p rogram until their fees are current.  

The costs of books and additional class materials that may be required for each course are not 

included in the tuition.  
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FINANCIAL AID 
 

Introduction 

Hellenic American University is committed to helping students with e xceptional promise enroll and 

succeed in their quest to acquire knowledge, understanding and competencies that will make a 

difference. Until independent scholarship support in Greece is identified, the University will provide 

tuition remission in exchange for student participation in appropriate institutional work. Hellenic 

American University offers limited teaching and research assistantships or work study to qualified 

students.  Current and prospective undergraduate students may apply for consideration f or work -

study support, and graduate students may apply for laboratory, research and admissions 

assistantships. Selected students may have up to 30% of tuition waived in exchange for agreed on 

work during the year. Awards may be renewed in subsequent years.  

Part or full -tuition scholarships are offered to exceptionally qualified students, both domestic and 

international. Interested students should contact the Admissions Office for more information.  

Financial Planning 

 
Hellenic American University can help st udents apply for student loans from financial institutions.  

2×ÌÊÐÈÓɯÍÐÕÈÕÊÐÈÓɯÈÙÙÈÕÎÌÔÌÕÛÚɯÈÙÌɯ×ÖÚÚÐÉÓÌɯÍÖÙɯÌÔ×ÓÖàÌÙÚɯÞÏÖɯÞÐÚÏɯÛÖɯÍÐÕÈÕÊÌɯÛÏÌÐÙɯÌÔ×ÓÖàÌÌÚɀɯ

educational program.   

 

Allocation of Aid 

Up to 10% of the students in each of the programs of the University may be awarded up to 30% of 

their tuition in the form of work study or assistantships in each distinct Masters and Undergraduate 

program. Full -tuition and partial tuition scholarships may be awarded to qualified students by the 

university from it s own resources or from special funds created for this purpose.  

Students must submit an official request for financial aid by contacting the Financial Aid Office and 

completing a Financial Aid Application. The Admissions Committee for each program may als o make 

recommendations concerning financial aid. The Financial Aid Committee will consider all 

applications and supporting documents, and will then determine the final awards.  

 

If all of the potential awards are not made in the fall term each year, the Provost may determine that 

those funds can be used for students in other programs. The Executive Vice-President may determine 

that more tuition remission is to be awarded in any term.  

 



ACADEMIC INFORMATION 
 

Academic Mentoring for Students  

Students who are admitted to the academic programs of Hellenic American University enroll in 

appropriate courses with counsel from a mentor. Courses are designed to develop student 

competencies as stipulated in the learning outcomes from each class. Cumulatively, these 

outcomes demonstrate how Hellenic American University will help our students to become more 

knowledgeable and, thereby, how the University will achieve its mission and objectives.  

Academic mentoring is  an integral part of the Hellenic American University exp erience. It guides 

students toward the timely completion of their studies as well as the identification and fulfilment 

of their academic goals.   While faculty mentors have specific responsibilities, students also play an 

active part in the advising relati onship. They are expected to initiate contact with their mentors, 

make final decisions about academic matters, and accept responsibility for the consequences of 

their decisions. 

Faculty mentor responsibilities are: 

¶ to clarify, plan, and help develop the st ÜËÌÕÛɀÚɯÌËÜÊÈÛÐÖÕÈÓɯÈÕËɯÊÈÙÌÌÙɯÎÖÈÓÚɯ 

¶ to identify academic competencies that need to be acquired or enhanced to achieve stated 

educational objectives 

¶ ÛÖɯÐÕÊÙÌÈÚÌɯÛÏÌɯÚÛÜËÌÕÛɀÚɯÈÞÈÙÌÕÌÚÚɯÖÍɯÛÏÌɯÍÜÓÓɯÙÈÕÎÌɯÖÍɯÊÈÔ×ÜÚɯ×ÙÖÎÙÈÔÚɯÈÕËɯÚÌÙÝÐÊÌÚɯ

(library and compute r lab use, IT or language courses, etc)  

¶ to provide the student with accessible advising services by scheduling and maintaining 

regular office hours  

¶ ÛÖɯÙÌÊÖÎÕÐáÌɯ×ÙÖÉÓÌÔÚɯÛÏÈÛɯÔÐÎÏÛɯÈÍÍÌÊÛɯÛÏÌɯÚÛÜËÌÕÛɀÚɯÈÊÈËÌÔÐÊɯ×ÌÙÍÖÙÔÈÕÊÌɯ 

¶ to refer students to the appropriate campus support services when needed (Financial Aid, 

Testing Center, etc.)  

 

Student responsibilities are: 

¶ to be familiar with Hellenic American University policies and procedures as outlined in 

the student handbook and class schedules  

¶ to explore academic programs according to their personal development and career goals  

¶ to maintain high academic performance and seek assistance to develop a plan of action 

when academic performance declines  

¶ to ask for assistance when needed  

  

The MBA program places ÎÙÌÈÛɯÌÔ×ÏÈÚÐÚɯÖÕɯÛÏÌɯËÌÝÌÓÖ×ÔÌÕÛɯÖÍɯÚÛÜËÌÕÛÚɀɯ×ÌÙÚÖÕÈÓɯÚÒÐÓÓÚȭɯ$ÝÌÙàɯ

student is expected to manage his/her own learning process and to be able to work both 

independently and as a part of a group.  

 

Course Enrollment 
Each student accepted to the MBA program is assigned an academic advisor/mentor. The mentor 

assists the student throughout his/her studies. After the student meets with the mentor and 

receives permission to enroll in courses, the student must contact the Registrar & Records office to 

register for specific courses. Students are advised to initiate the registration procedure well in 
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advance of the start of class. (ÛɯÐÚɯÈÓÚÖɯÛÏÌɯÚÛÜËÌÕÛɀÚɯÙÌÚ×ÖÕÚÐÉÐÓÐÛàɯÛÖɯÉÌɯÈÞÈÙÌɯÖÍɯÙÌÎÐÚÛÙÈÛÐÖÕɯËÈÛÌÚȮɯÍÌÌɯ

payments and schedule adjustment procedures. 

 

Add/Drop Policies 
Students may add or drop a course(s) without academic or financial penalty in the first two weeks 

of the term. An Add/Drop form must be completed by the student in the Admissions or 

1ÌÎÐÚÛÙÈÙɀÚɯÖÍÍÐÊÌȭɯ3ÏÐÚɯÍÖÙÔɯÔÜÚÛɯ ÉÌɯÚÐÎÕÌËɯ Éàɯ ÉÖÛÏɯÛÏÌɯÊÖÜÙÚÌɯÐÕÚtructor and student and 

returned to Admissions or Registrar for processing. After week 2, a student may not add a 

course(s). In weeks 3-4, students may drop a course but are liable for 50% of the tuition due on the 

course.  Any amounts remitted in excess of 50% will be applied to any other outstanding amounts 

ËÜÌȮɯÖÙɯÛÖɯÉÌɯËÜÌȮɯÍÖÙɯÖÛÏÌÙɯÙÌÎÐÚÛÌÙÌËɯÛÌÙÔɀÚɯÊÖÜÙÚÌÚȮɯÈÍÛÌÙɯÞÏÐÊÏɯÈÕàɯÛÜÐÛÐÖÕɯÉÈÓÈÕÊÌɯÞÐÓÓɯÉÌɯ

refunded. Students dropping a course after the end of week 4 will receive no refund of fees. 

Students may drop a course up until the end of the 7th week of the term without academic 

×ÌÕÈÓÛàȭɯ ɯÎÙÈËÌɯÖÍɯɁ6ɂȮɯÞÐÛÏËÙÈÞȮɯÞÐÓÓɯÈ××ÌÈÙɯÖÕɯÛÏÌÐÙɯÛÙÈÕÚÊÙÐ×Ûȭɯ ÍÛÌÙɯÞÌÌÒɯƛȮɯÈÓÓɯÚÛÜËÌÕÛÚɯÞÐÓÓɯ

be awarded a grade for the course. 

 

Course Requirements 
Course details and requirements are provided by faculty members. At the beginning of each 

ÊÖÜÙÚÌȮɯÚÛÜËÌÕÛÚɯÈÙÌɯÎÐÝÌÕɯÛÏÌɯÊÖÜÙÚÌɯÚàÓÓÈÉÜÚȮɯÞÏÐÊÏɯÞÐÓÓɯÐÕÊÓÜËÌɯÛÏÌɯÐÕÚÛÙÜÊÛÖÙɀÚɯÌß×ÌÊÛÈÛÐÖÕÚȮɯ

course description and policies, faculty contact details, and procedures and deadlines for 

coursework submissions. Questions and clarifications regarding the syllabus should be directed to 

faculty.  

 

Faculty and Methods of Learning 
Hellenic American University is dedicated to delivering an American, problem/market - driven 

MBA program. All facult y have outstanding academic credentials as well as business experience. 

It is exactly these experiences that will differentiate the nature of the program and the learning 

that takes place. Students are expected to be active participants in the classroom. Through case 

study analysis and team-based projects, students learn how to analyze real-world problems and 

make effective, focused presentations. Faculty facilitates classroom discussions and guides the 

learning process through probing questions and classroom management techniques. Learning is 

enhanced by guest lectures from prominent business people and a continuing stream of visiting 

faculty from the US and around the world.  

 

Modes of Instruction 
Hellenic American University is supported by state -of-the-art facilities and equipment, and makes 

use of a wide variety of instructional techniques. Faculty members, nationally and internationally 

recognized for their expertise in their fields, offer classroom instruction using cases, live 

presentations, video projections and other multimedia presentations.  Academic instruction, 

materials, and University operation are presented and conducted exclusively in English. Student 

assignments receive extensive evaluation and feedback from faculty members. On-line interacti on 

to obtain information about course material, syllabi, lectures, etc., is encouraged.  

 

Directed Studies 
A directed study is the equivalent of a term of study in a course for the student, and students   

meet with a faculty member for about 4 -5 hours duri ng that term. The outcomes are determined 

by the program director to be the equivalent of a full course for the relevant number of credits.  
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One, or several, but not more than four students participate in the directed study. At times, there 

will be directe d studies that are overseen and evaluated by adjunct faculty members under the 

supervision of the program director. The faculty member and the students are fee to arrange the 

times for their meetings, but at least one meeting is held at the beginning of the directed study 

where the objectives, the activities, the standards for assessment and the rest of the schedule are all 

agreed on. A record of this will be filed with the Registrar as the equivalent of a syllabus for a 

course. 

 

In addition, one meeting wi ÓÓɯÈÚÚÌÚÚɯÚÛÜËÌÕÛÚɀɯ×ÙÖÎÙÌÚÚɯÈÕËɯÖÕÌɯÔÌÌÛÐÕÎɯȹÈÛɯÛÏÌɯÌÕËɯÖÍɯÛÏÌɯÚÛÜËàȺɯ

will conclude the work done and allow time for student presentations, demonstrations and/or 

reports to be delivered to the faculty member.  

 

The Assessment Process 
Learning outcomes are assessed by a combination of formal examinations, written assignments, 

individual and group projects, market -related case study analyses, and classroom discussions. 

Assessment tools measure mastery of course content and management competencies: logic, 

quantitative and critical thinking skills, argumentation skills, ability to integrate material into real -

life business contexts, and verbal and written communication effectiveness. Demonstration of 

original thought, organization, teamwork, and work efficiency are also taken into consideration in 

ÈÚÚÌÚÚÐÕÎɯÛÏÌɯØÜÈÓÐÛàɯÖÍɯÈɯÚÛÜËÌÕÛɀÚɯÞÖÙÒȭɯ 

 

Criteria of the Assessment Process 
Criteria used in the formal assessment process may be all or some of the following: 

¶ Critical thinking: the ability to critically analyze is  considered highly important for 

students who aim at obtaining managerial positions  

¶ 2ÖÜÕËÕÌÚÚɯÖÍɯÛÏÌɯÊÖÕÊÓÜÚÐÖÕȯɯÐÛɯÐÚɯÐÔ×ÖÙÛÈÕÛɯÛÏÈÛɯÚÛÜËÌÕÛÚɀɯÞÖÙÒɯÐÚɯÞÌÓÓɯÖÙÎÈÕÐáÌËɯÈÕËɯÏÈÚɯ

a well thought -out conclusion 

¶ Relevance: students must be able to produce relevant work in a suitable format  

¶ Integration of the subject material: students are expected to relate a number of real-life 

situations to what they have been taught in their degree program  

¶ Demonstration of original thought, innovation, argumentativeness and q uality of 

conclusions within stated deadlines are highly considered.  

 

Grading System and Standards 
&ÙÈËÐÕÎɯÐÚɯÖÕÌɯÖÍɯÛÏÌɯ×ÙÐÔÈÙàɯÔÌÈÕÚɯÖÍɯÊÖÔÔÜÕÐÊÈÛÐÕÎɯÛÏÌɯÚÛÜËÌÕÛɀÚɯ×ÌÙÍÖÙÔÈÕÊÌɯÈÕËɯÓÌÝÌÓɯÖÍɯ

competence in and understanding of the subject matter.  

For the purpose of communicating the level of performance achieved the following grades have 

been adopted: 

      [A]   4.0  Distinguished performance  

      [A -]       3.7  Excellent  performance        

     [B+]     3.5  High Performance               

     [B]          3.0  Meets all expectations          

      [B-]        2.7  Low Pass. Just meets expectations 

      [C+]        2.5  Barely passing 

      [C]           2.0  Poor performance 

      [F]             0.0  Failing                
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      [W]     Withdrawn f rom course with no grade recorded  

     [I]     Incomplete 

 

In rare instances students may not be able to finish all work-related materials in order for the 

/ÙÖÍÌÚÚÖÙɯÛÖɯÈÞÈÙËɯÈɯÎÙÈËÌȭɯ(ÕɯÛÏÌÚÌɯÐÕÚÛÈÕÊÌÚɯÈɯÎÙÈËÌɯÖÍɯȿɀ(ɀɀɯÔÈàɯÉÌɯÐÚÚÜÌËȭɯ ÓÓɯȿɀ(ɀɀɯÎÙÈËÌÚɯÔÜÚÛɯbe 

changed no later than the end of the following term or they automatically convert to a grade of 

ȿɀ%ɀɀȭ 

Professors may make changes to grades based on new information received and inquiries and 

appeals from students. Grade changes must occur within a 6-month time period to be considered 

legitimate.  

 

Honors 
,! ɯÚÛÜËÌÕÛÚɯÎÙÈËÜÈÛÌɯɁ2ÜÔÔÈɯ"ÜÔɯ+ÈÜËÌɂɯÐÍɯÛÏÌÐÙɯ&/ ɯÐÚɯƗȭƜ1 ÖÙɯÈÉÖÝÌȰɯɁ,ÈÎÕÈɯ"ÜÔɯ+ÈÜËÌɂɯ

if their GPA is 3.61--ƗȭƜȰɯÈÕËɯɁ"ÜÔɯ+ÈÜËÌɂɯÐÍɯÛÏÌÐÙɯ&/ ɯÐÚɯƗȭƘ1--3.6. Honors are recorded on a 

ÚÛÜËÌÕÛɀÚɯÛÙÈÕÚÊÙÐpt when his/her degree is conferred.  

 

Graduation Requirements 
All students who achieve a 3.0 GPA or better and who have completed 48 academic credits in the 

general skills, managerial competencies and elective courses (including transferred credit) and 

capstone project shall be deemed candidates for graduation. Students who have been granted 

credit transfers of up to 15 credits may only need 33 or more credits depending on the credits 

transferred to reach the candidacy stage. Faculty shall vote to grant degrees for all students in 

candidacy.  

 

Academic Progression, Probation and Dismissal 
Students must maintain a 3.0 GPA to remain in good standing and to be making satisfactory 

progress in the degree program. Any student whose GPA falls below 3.0 for 2 consecutive terms 

will be placed on academic probation. Once the GPA again reaches 3.0, the student will be 

reclassified as in good standing. If a student remains on academic probation for 3 terms, he or she 

is subject to dismissal from the University.  

Students ÞÏÖɯÙÌÊÌÐÝÌɯÔÖÙÌɯÛÏÌÕɯÛÞÖɯȿ%ɀɯÎÙÈËÌÚɯÐÕɯÛÏÌÐÙɯÊÖÜÙÚÌÚɯÈÙÌɯÚÜÉÑÌÊÛɯÛÖɯËÐÚÔÐÚÚÈÓɯÍÙÖÔɯÛÏÌɯ

University.  

Students, who cannot achieve a 3.0 GPA, even after taking as many as 69 credits, are subject to 

dismissal from the University.  Students who do not attend any classes for a one year period and 

who have not been granted a leave of absence, will lose their continuing status and will need to 

reapply for admission.  

 

Attendance 
Students are expected to attend all classes and to participate actively in class discussions. Course 

grades will be based in part on class participation. 

 

Leaves of Absence 
Upon written request, students in good standing may be granted a leave of absence from the 

Provost.  Students on academic probation can petition but may be required to reach good standing 

(i.e., raise their GPA) before approval is granted. 
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Leaves shall be approved for up to a one-year period only. A maximum of 3 leaves may be 

approved before additional coursework or requirements may be imposed on the student.  

Continuing Status 
Students who do not attend any classes for two consecutive semesters, and who have not been 

granted a leave of absence, will lose their continuing status and will need to reapply for admission 

to the MBA program.  

 

Time Limits 
MBA graduate students m ust complete all requirements for their degree within 5 years of the date 

of initial enrolment, excluding any granted leaves of absence. 

 

 

STUDENT RESPONSIBILITIES – Code of Student Ethics 

What is the Code of Student Ethics?  
The rules and regulations governing the actions and interactions of administrative personnel, 

faculty, and students are intended to ensure that the aims and objectives of Hellenic American 

University are accomplished according to the highest standards of academic rigor and ethical 

behavior.   

Academic Misconduct  

The HAUniv student is expected to act in a responsible manner, as expected in a university 

setting, in all activities connected with his or her studies. Instances of cheating, lying, violating 

courses rules, copyright infringeme nt, or damaging/destroying the University facilities or 

equipment violate the Code of Student Ethics.  If it is determined, by a professor or other 

appropriate university official, that a student has acted unprofessionally, he or she will be subject 

to disciplinary action. Such action shall include but not be limited to: a failing grade on the work 

product, a failing grade in the course, or expulsion from the program. The severity of the action 

shall be jointly determined by the appropriate Professor and th e Academic Standing Committee. 

The student shall have the right to appeal to the Provost in writing, stating the reason for the 

È××ÌÈÓȭɯɯ ɯ×ÌÙÚÖÕÈÓɯÔÌÌÛÐÕÎɯÞÐÛÏɯÛÏÌɯ×ÙÖÝÖÚÛɯÔÈàɯÉÌɯÈÙÙÈÕÎÌËȭɯ3ÏÌɯ/ÙÖÝÖÚÛɀÚɯËÌÊÐÚÐÖÕɯÐÚɯÍÐÕÈÓȭɯ ÓÓɯ

appeals must be made no later than four weeks from the date of the decision of the Academic 

Standing Committee or four weeks from the distribution of final grades . 

Plagiarism  
/ÓÈÎÐÈÙÐÚÔɯÐÚɯËÌÍÐÕÌËɯÈÚɯÊÖ×àÐÕÎɯÈÕÖÛÏÌÙɯÚÛÜËÌÕÛɀÚɯÞÖÙÒȮɯÓÌÕËÐÕÎɯÞÖÙÒɯÛÖɯÈÕÖÛÏÌÙɯÚÛÜËÌÕÛȮɯÖÙɯ

representing extÙÈÊÛÚɯÖÙɯÞÏÖÓÌɯÈÙÛÐÊÓÌÚɯÈÕËɯÛÌßÛÚɯÍÙÖÔɯÉÖÖÒÚɯÖÙɯÏÈÕËÖÜÛÚɯÈÚɯÖÕÌɀÚɯÖÞÕɯÞÖÙÒȭ  

Academic Honesty Policy  
Every student is expected to produce his/her own work product and will be judged on the merit of 

that product.   If it is determined, by the professor, thaÛɯÈɯÚÛÜËÌÕÛɯÏÈÚɯ×ÓÈÎÐÈÙÐáÌËɯÈÕÖÛÏÌÙɀÚɯÞÖÙÒȮɯ

he or she will be subject to disciplinary action. Such action shall include but not be limited to: a 

failing grade on the work product, a failing grade in the course, or expulsion from the program. 

The severity of the action shall be jointly determined by the appropriate Professor and the 

Academic Standing Committee. The student shall have the right to appeal in writing to the 



 24 

Provost. All appeals must be made no later than four weeks from the communication of the  

"ÖÔÔÐÛÛÌÌɀÚɯËÌÊÐÚÐÖÕɯÛÖɯÛÏÌɯÚÛÜËÌÕÛȭɯ3ÏÌɯËÌÊÐÚÐÖÕɯÖÍɯÛÏÌɯ/ÙÖÝÖÚÛɯÐÚɯÍÐÕÈÓȭ  

 

Non-Discrimination Policy (among students & faculty/staff) 
Students, as well as academic faculty and staff, are expected to behave in accordance with the 

ÜÕÐÝÌÙÚÐÛàɀÚɯ ÕÖÕ-discrimÐÕÈÛÐÖÕɯ ×ÖÓÐÊàɯ ȹÚÌÌɯ ÍÜÓÓɯ ×ÖÓÐÊàɯ ÜÕËÌÙɯ Ɂ ËÔÐÚÚÐÖÕÚɂȺɯ ÉÖÛÏɯ ÐÕÚÐËÌɯ ÛÏÌɯ

classroom and during on-campus university activities or events. Violation of this policy will lead 

to disciplinary action.  

 

Sexual Harassment Policy (among students & faculty/staff) 
It is the policy of Hellenic American University to maintain an environment free of all 

inappropriate conduct of a sexual nature. Sexual harassment in any form is expressly prohibited. 

Any individual who engages in any conduct that constitutes sexual harassment or that creates a 

sexually offensive and/or hostile environment will be subject to appropriate action, up to and 

including disciplinary action or immediate termination.  

Management will promptly and thoroughly investigate all allegations of sexual harassme nt and 

will take appropriate corrective action. Any student who believes that a violation of this sexual 

harassment policy has occurred has the responsibility to report the alleged violation immediately 

to their mentor or to any other representative of Senior Administration. No adverse action will be 

taken against any individual who reports allegations of sexual harassment, and all reports will be 

treated confidentially.  

E-Mail and Internet Policy  
This Policy contains important rules covering e -mail and access to the Internet. Many of the rules 

apply equally to the other University methods of communicating with the outside world such as 

letter, fax and telephone. 

This Policy explains how e-mail and Internet access should be used. It explains what you are 

allowed to do and what you are not allowed to do.  Failure to comply with the rules set out in this 

Policy may lead to disciplinary action being taken against you, including dismissal. 

It is vital that you read this Policy carefully. If there is anything th at you do not understand, it is 

your responsibility to consult either the Coordinator of Student Services or your mentor to explain. 

All students receive this policy during new student orientation. Students sign and keep a reference 

photocopy, while the or iginal is kept in their student file in the Admissions Office.  

1. The University e-mail system is primarily for academic use. Occasional and reasonable 

personal use is permitted.   

2. Messages sent on the University e-mail system are not considered private messages but are 

institutional property. Although the institution does not make a practice of monitoring these 

systems, the University reserves the right to retrieve the contents for legitimate reasons, such 

as to find lost messages, to comply with investigati ons of wrongful acts or to recover from 

system failure or if the institution has reasonable grounds for suspecting that the search will 

reveal evidence that the user has violated a specific University policy or state law or has 

committed work -related misconduct. The network system administrator should not monitor 

or access the contents of electronic files except as noted in this policy. 

3. In summary, like all other University computer use, use of institutional equipment for 

personal use of the Internet may be monitored and recorded. Anyone using this equipment 
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consents to such monitoring and is advised that if such monitoring reveals possible evidence 

of criminal activity or student misconduct, system personnel may provide the evidence of 

such monitoring to Un iversity administration and/or law enforcement officials. Students are 

not guaranteed privacy while using University computers and should, therefore, not expect it. 

To the extent that students wish that their private activities remain private, they should avoid 

using the University Internet or e -mail for such activities.   

4. Use of Email is limited to students of the University only. Students or other authorized users 

are responsible to maintain the security of their account and their password.  

5. Your network pa ssword is the means by which your access rights to Hellenic American 

4ÕÐÝÌÙÚÐÛàɀÚɯËÈÛÈÉÈÚÌÚȮɯÌ-mail system, and Internet gateway are verified and your identity 

within the network authenticated.  On the basis of such passwords, a complex system of 

authenticÈÛÐÖÕɯÙÜÓÌÚɯÏÈÚɯÉÌÌÕɯËÌÝÌÓÖ×ÌËɯÛÖɯÌÕÚÜÙÌɯÛÏÌɯÐÕÛÌÎÙÐÛàɯÈÕËɯÚÌÊÜÙÐÛàɯÖÍɯÛÏÌɯÐÕÚÛÐÛÜÛÐÖÕɀÚɯ

databases and e-mail communications.  Under no circumstances should you reveal your 

account password or any other password you may have been issued, to another person, even 

if that person is an employee of Hellenic American University.  Should you do so, please be 

advised that the password(s) will be invalidated, and that your contract with Hellenic 

American University may be revoked. If you have inadvertently disclosed  your password to 

another person, please contact the Admissions Office to request a new one. 

6. Clearly identify yourself and your affiliation with the institution. Never impersonate any 

other person when using e-mail or amend messages received. Use the following example as a 

signature file:  

Maria  Lagkadaki  

Tel:  + 30 210 368-0950 

This e-mail is confidential. If you are not the intended recipient, you should not copy it, re -

transmit it, use it or disclose its contents, but should return it to the sender immed iately and 

delete the copy from your System. Hellenic American University is not responsible for, nor 

endorses, any opinion, recommendation, conclusion, solicitation, offer or agreement or any 

information contained in this communication. Hellenic American University cannot accept 

any responsibility for the accuracy or completeness of this message as it has been transmitted 

over a public network. If you suspect that the message may have been intercepted or 

amended, please call the sender. 

7. Be courteous & professional. Bear in mind that your e -mail messages may be read by some 

parties or a court in connection with litigation. If in doubt about the tone of your message, ask 

yourself, before sending an e-mail, how you would feel if your message was read out in 

Court? Under no circumstances should you ever send messages that are defamatory, obscene, 

offensive or harassing in any way. 

8. Obtain confirmation of receipt for important e -mails sent and make and keep hard copies of 

important e -mails sent and received. 

9. If yo u send a personal e-mail, start or sign off the e-mail with the following statement:  

Ɂ3ÏÐÚɯÌ-mail is personal. It is not authorised by or sent on behalf of the University. This e -mail 

ÐÚɯÛÏÌɯ×ÌÙÚÖÕÈÓɯÙÌÚ×ÖÕÚÐÉÐÓÐÛàɯÖÍɯÛÏÌɯÚÌÕËÌÙȭɂ 

10. Treat *all* attachments in e-mail messages you receive with great care. If you do not know the 

sender, do not open the attachment at all. Even if you do know the sender, look carefully at 
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Technical Support 
Computer or e-mail access:  HAUniv Students can receive technical support concerning the use 

of Information Technology resources by sending an e-mail to helpdesk@hau.gr or call 210-3680952 for 
problems regarding their computers  or e-mail access.   
 
Blackboard Learning System ï users who have problems or questions should send e-mail to 

blackboard@hau.gr or (210-3680983. Directions for using Blackboard are available through the 
Blackboard Coordinator. 
 
 

the subject heading. If there's anything suspicious about the subject or the name of the file, do 

not open it. You can always call one of the administrators for advice if you're unsure.  

11. Do not access the Internet for purposes other than those involving academic research.  

Under no circumstances may a student visit, view, or download any material  from any Web 

site containing illegal material or material which is offensive in any way whatsoever.  

12. Do not download any program, utility, screen saver, or other files from the Internet. 

Malicious programs or viruses can be hidden within these files that c an compromise the 

computer.  

13. While using the Internet, you may be presented at times with a dialog box asking for your 

permission to download something to your computer. Do not allow your system to accept any 

such downloads. Click on "no" and leave the site (you probably shouldn't have been on this 

kind of site in the first place). Even if you think the request to download is legitimate, do not 

accept the download; inform the IT department and you will be told whether it is safe to 

download.  

14. Do not forward spam mail to anyone. You may receive 'warnings' about viruses, with the 

request "send this to as many people that you can".  In almost all cases, these are hoaxes; 

forwarding the message just contributes to the amount of junk mail that people receive.  

15. Do not subscribe to any bulletin boards, newsgroups or any other Internet service of any 

kind.  

16. Do not download software ÖÕÛÖɯÛÏÌɯ'ÌÓÓÌÕÐÊɯ ÔÌÙÐÊÈÕɯ4ÕÐÝÌÙÚÐÛàɀÚɯÚàÚÛÌÔɯÞÐÛÏÖÜÛɯÛÏÌɯ×ÙÐÖÙɯ

written permission of the network system administrator. This includes soft ware and 

shareware available for free on the Internet. 

mailto:helpdesk@hau.gr
mailto:blackboard@hau.gr


Student Rights 
 

Appeals 
 

Academic Standing Committees  

The Undergraduate Programs and each Graduate Program will have an Academic Standing 

Committee.  Each Committee shall consist of three members: the relevant program 

director/coordinator and two faculty members appointed by the Provost or the Academic Dean.  The 

Academic Standing Committees will convene to monitor the academic progress of all students at least 

once each year and on an as-needed basis to hear appeals. The Committees recommend academic 

honors, place poorly performing students on probation, and issue suspensions and dismissal 

according to university policies.  In all cases of probation, suspension or dismissal, the Committee 

will also sÌÌÒɯÛÏÌɯÐÕ×ÜÛɯÖÍɯÛÏÌɯÚÛÜËÌÕÛɀÚɯÔÌÕÛÖÙɯÉÌÍÖÙÌɯÐÚÚÜÐÕÎɯÐÛÚɯËÌÊÐÚÐÖÕȭ 

The Committees also consider and adjudicate on matters of disciplinary action. Cases will normally 

be brought forward by a faculty member and/or the Dean of Academic Affairs.  The student w ho has 

been accused of academic misconduct is entitled to be present. Decisions of the Academic Standing 

Committee may be appealed to the Provost. The decision of the Provost will be final.   

Disciplinary 

To appeal a disciplinary decision, a student must f irst meet with the Professor, Provost or Dean of 

Academic Affairs who took the disciplinary action to communicate, either verbally or in written form, 

the reasons he or she believes the action to be unfair or inappropriate. If after that meeting, a 

disagreement continues to exist, a student may appeal in writing to the Academic Standing 

Committee. A personal meeting will then be arranged.  

Cases will be normally brought forward by a combination of a faculty member and the Dean of 

Academic Affairs. The Commi ttee shall consist of three members: the relevant program coordinator 

and two faculty members appointed by the Dean of Academic Affairs. The student who has been 

accused of misconduct should be present. Decisions of the Academic Standing Committee may be 

appealed to the Provost. The decision of the Provost will be considered final. All appeals must be 

made no later than four weeks from the date of the decision of the Academic Standing Committee or 

four weeks from the distribution of final grades.  

 

Academic 

2ÛÜËÌÕÛÚɯÔÈàɯÈ××ÌÈÓɯÈɯÍÈÊÜÓÛàɯÔÌÔÉÌÙɀÚɯËÌÊÐÚÐÖÕɯÙÌÎÈÙËÐÕÎɯÈɯÎÙÈËÌȭɯTo make a formal appeal, a 

student should communicate to the faculty member, either orally or in written form, the reasons he or 

she believes the grade to be unfair or inappropriate. If after that meeting, a disagreement continues to 

exist, a student may appeal in writing to the Academic Standing Committee. A personal meeting will 

then be arranged. 

The Academic Standing Committee for each program monitors the academic progress of all students 

each term. It recommends academic honors, places poorly performing students on probation, and 

issues suspensions and dismissal according to university policies. 
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Cases will be normally brought forward by a combination of a faculty member and the Dean of 

Academic Affairs. The Committee shall consist of three members: the relevant program coordinator 

and two  faculty members appointed by the Dean of Academic Affairs. The student who has been 

accused of academic misconduct should be present. Decisions of the Academic Standing Committee 

may be appealed to the Provost. The decision of the Provost will be considered final. All appeals must 

be made no later than four weeks from the date of the decision of the Academic Standing Committee 

or four weeks from the distr ibution of final grades.  

 

Student Records   
Hellenic American University collects and processes information about students for various 

academic, research and administrative purposes.  All personal information is treated strictly 

according to the terms of the 2472/97 Data Protection Act, enforced by the Hellenic Data Protection 

Authority. This means that confidentiality is respected and that all appropriate security measures are 

taken to prevent unauthorized disclosure of information. Personal information is  used for stated 

purposes only.  

No health records or non-academic counseling records are maintained by the University as these 

services are readily available nearby by private providers.   Academic and career counselling records 

shall be maintained by the student services support system through the Career Office and/or the 

Office of Student Affairs.    

 

Violation Records  
A confidential record shall be kept in the Office of Student Affairs of any findings/actions in regard to 

a violation of the Code of Student Ethics.  In the event of a determination of a violation of the Code, 

the professor, the Provost or the Dean of Academic Affairs may request from the Office of Student 

Affairs copies of any prior records of conduct violations by the student, in order det ermine the 

appropriateness of the penalty imposed. 

 

Student Records Privacy Policy 
Hellenic American University Student Records Policy protects the privacy of student education 

records. This policy is consistent with the United States Family Educational Ri ghts and Privacy Act 

ȹ%$1/ ȺɯȹƖƔɯ4ȭ2ȭ"ȭɯɕɯƕƖƗƖÎȰɯƗƘɯ"%1ɯ/ÈÙÛɯƝƝȺȮɯÏÖÞÌÝÌÙȮɯÐÛɯËÖÌÚɯÕÖÛɯÈÉÙÖÎÈÛÌɯÈÕàɯÖÍɯÛÏÌɯÙÌØÜÐÙÌÔÌÕÛÚɯ

of, or rights under, the terms of the 2472/97 Data Protection Act, enforced by the Hellenic Data 

Protection Authority.  

It gives students certain rights with respect to their education records:  

¶ Students have the right to inspect and review their own education records that are 

maintained by the University. Hellenic American University shall not be required to provide 

copies of records unless, for reasons such as great distance, it is impossible for students to 

review the records. The University may charge a fee for copies. 

¶ Students have the right to request that the University correct records which they believe to be 

inaccurate or misleading. If the University decides not to amend the record, the student then 

has the right to a formal hearing. After the hearing, if the University still decides not to 

amend the record, the student has the right to place a statement with the record setting forth 

his or her view about the contested information.  

 

Generally, the University must have written permission from the student in order to release  any 

ÐÕÍÖÙÔÈÛÐÖÕɯ ÍÙÖÔɯ Èɯ ÚÛÜËÌÕÛɀÚɯ ÌËÜÊÈÛÐÖÕɯ ÙÌÊÖÙËȭɯ 'ÖÞÌÝÌÙȮɯ ÛÏÌɯ 4ÕÐÝÌÙÚÐÛàɯ ÔÈàɯ ËÐÚÊÓÖÚÌ student 

records, withou t consent, to the following parties or under the following conditions:  
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¶ School officials with legitimate educational interest;  

¶ Other schools to which a student is transferring;  

¶ Specified officials for audit or evaluation purposes;  

¶ Appropriate parties in con nection with financial aid to a student;  

¶ Organizations conducting certain studies for or on behalf of the school;  

¶ To comply with a judicial order or lawfully issued subpoena;  

¶ Appropriate officials in cases of health and safety emergencies; and 

¶ Accrediting organizations 

 

The University may disclose, without consent, ’’directory’’ information such as a student’s name, 

address, telephone number, date and place of birth, honors and awards, and dates of attendance. 

However, the University shall tell students about directory information and allow students a 

reasonable amount of time to request that the school not disclose directory information about 

them. The University shall notify students annually of their rights under this policy, by inclusion 

in the student handbook or catalog.  

 
 

SUPPORT SERVICES & STUDENT ACTIVITIES   
 

Academic Advising/Mentoring for Students  
Academic advising/mentoring is an integral part of the Hellenic American University experience. It 

guides students toward the timely completion of the ir studies as well as the identification and 

fulfilment of their academic goals. Academic advising is particularly important when a student enters 

a program; if and when a student experiences academic difficulty, such as probation or the possibility 

of expulsion; when a student designs his/her cross cultural awareness module; when a student is 

nearing graduation; and when he or she is working on his/her Capstone or other Field Project.   

 

Orientation  
Orientation provides an opportunity for new students to g et acquainted with the University 

community. They meet faculty and fellow students, visit the facilities, receive useful information on 

their course of study and University services and activities, as well as participate in team-building 

exercises that help them establish relationships with other students. During orientation, students also 

receive basic training on technology resources available including library access.  

 

Health Services 
First aid services are available in the University facilities. A clin ic providing a full range of health 

services is located within walking distance.  

No health records or non-academic counseling records are maintained by the University as these 

services are readily available nearby by private providers.   Academic and career counselling records 

shall be maintained by the student services support system in the Career Office.   

 

Financial Planning 
Hellenic American University can help students apply for student loans from the Bank of Cyprus. 

Special financial arrangements are pÖÚÚÐÉÓÌɯÍÖÙɯÌÔ×ÓÖàÌÙÚɯÞÏÖɯÞÐÚÏɯÛÖɯÍÐÕÈÕÊÌɯÛÏÌÐÙɯÌÔ×ÓÖàÌÌÚɀɯ
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graduate or undergraduate program.  ËËÐÛÐÖÕÈÓɯÐÕÍÖÙÔÈÛÐÖÕɯÐÚɯÈÝÈÐÓÈÉÓÌɯÐÕɯÛÏÌɯɁ%ÐÕÈÕÊÐÈÓɯ ÐËɂɯ

section. 

 

Student Records   
No health records or non-academic counseling records are maintained by the University as these 

services are readily available nearby by private providers.   Academic and career counselling records 

shall be maintained by the student services support system through  the Career Office and/or the 

Office of Student Affairs.    

Hellenic American University has implemented a University Registration and Student Record -

keeping System.  

 

Career Assistance & Development    
3ÏÌɯ "ÈÙÌÌÙɯ #ÌÝÌÓÖ×ÔÌÕÛɯ /ÙÖÎÙÈÔɯ ÖÍɯ 'ÌÓÓÌÕÐÊɯ  ÔÌÙÐÊÈÕɯ 4ÕÐÝÌÙÚÐÛàɯ ÚÜ××ÖÙÛÚɯ Èɯ ÚÛÜËÌÕÛɀÚɯ ÊÈÙÌÌÙɯ

development through seminars and workshops that are offered to students and alumni. Services 

ÐÕÊÓÜËÌɯÎÜÐËÈÕÊÌɯÖÕɯÙõÚÜÔõɯËÌÝÌÓÖ×ÔÌÕÛȮɯÐÕÛÌÙÝÐÌÞɯÊÖÜÕÚÌÓÐÕÎȰɯÔÈÐÕÛÌÕÈÕÊÌɯÖÍɯÑÖÉɯÓÐÚÛÐÕÎÚȰɯÈɯÊÈÙÌÌÙɯ

library, and assistance in securing job interviews.  In conjunction with alumni services 

provi ded, alumni employment records are maintained for statistical purposes, alumni networking and 

possible job reference and placement.  

 

Student Activities  
Hellenic American University works conjunctively with Hellenic American Union in offering an array 

of student activities that are intended to foster interpersonal communication, community, and 

leadership.  Current available activities include the following:  

Á Student Governance ɬ Student Council, Student Affairs Committee  

Á Student Clubs & Associations ɬ Students have formed several clubs or associations reflecting the 

interests of the students by program.  

Á Arts & Culture ɬ  Cultural activities at Hellenic American Union  

Á Community ɬ Special interest groups open to student involvement per request  

Á Personal Development ɬ Public speaking club and other seminars available per request  

Á Sports and Fitness ɬ Hellenic American Union \ University  soccer team 

 

Student activities will be added to coincide with student interests and newly formed student groups. 

Students are invited to contact the Coordinator of Student Affairs for more information.  

 

Alumni Services 
All alumni have access to the privileges and services of Hellenic American University. These services include: 

Library Privileges 

Alumni have access to library resources and enjoy lifelong lending privileges.  
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Continuing Education 

Through special savings and discounts on continuing education courses, seminars and workshops, 

alumni enjoy lifelong learning opportunities.  

 

Membership in the Alumni Association 

The Alumn i Association provides graduates with a lifelong connection to Hellenic American 

University. In addition to being a social and professional networking resource for graduates, the 

Alumni Association is also a resource for the advancement of the University: alumni suggestions for 

ÐÔ×ÙÖÝÐÕÎɯ ×ÙÖÎÙÈÔÚɯ ÖÙɯ ×ÙÖÊÌËÜÙÌÚɯ ÈÙÌɯ ÞÌÓÊÖÔÌȮɯ ÈÕËɯ ÔÌÔÉÌÙÚɯ ÖÍɯ ÛÏÌɯ  ÚÚÖÊÐÈÛÐÖÕɀÚɯ ÎÖÝÌÙÕÐÕÎɯ

committee may be invited to participate in University conferences and meetings. The Association is 

governed by a volunteer Board of Directors and maintains an office on Hellenic American University 

premises. Membership in the Alumni Association gives graduates the opportunity to exchange ideas 

and share experiences, to make contacts that will help them professionally, and to participate in 

special activities and events.  

 

Career Assistance and Development    

3ÏÌɯ"ÈÙÌÌÙɯ#ÌÝÌÓÖ×ÔÌÕÛɯ/ÙÖÎÙÈÔɯÖÍɯ'ÌÓÓÌÕÐÊɯ ÔÌÙÐÊÈÕɯ4ÕÐÝÌÙÚÐÛàɯÚÜ××ÖÙÛÚɯÈɯÚÛÜËÌÕÛɀÚɯÊÈÙÌÌÙɯ

development through seminars, workshops, and field experience offered to students and alumni. 

Services ÐÕÊÓÜËÌɯÎÜÐËÈÕÊÌɯÖÕɯÙõÚÜÔõɯËÌÝÌÓÖ×ÔÌÕÛȮɯÐÕÛÌÙÝÐÌÞɯÊÖÜÕÚÌÓÐÕÎȰɯÔÈÐÕÛÌÕÈÕÊÌɯÖÍɯÑÖÉɯÓÐÚÛÐÕÎÚȰɯ

a career library, and assistance in securing job interviews. In conjunction with alumni services 

provided, alumni employment records are maintained for statistical purposes, alumni networking 

and possible job reference and placement.  
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FACILITIES & TECHNOLOGICAL INFRASTRUCTURE  
 

The University campus, located in downtown Athens, consists of four buildings, all within walking 

distance from one another. The facilities, include modern classrooms, auditoriums and conference 

rooms, computer labs, galleries, and dining area. Hellenic American University has one of the most 

advanced information technology infrastructures of any educational institution in Athens. IT 

resources include high -speed Internet access, e-mail, on-line course materials, wireless networking in 

most campus areas, and high-end computer labs, with over 180 workstations available for students.  

 

Library 
'ÌÓÓÌÕÐÊɯ  ÔÌÙÐÊÈÕɯ 4ÕÐÝÌÙÚÐÛàɀÚɯ ÓÐÉÙÈÙàɯ ÖÍÍÌÙÚɯ ÙÌÚÖÜÙÊÌÚ and research tools, including on-line 

databases, in many fields of study. New technology infrastructure and software have been installed to 

better serve students, researchers, visitors, and the larger academic community. 

 

Library Facilities and Services 
TÏÌɯ4ÕÐÝÌÙÚÐÛàɯÓÐÉÙÈÙàɯÐÚɯÓÖÊÈÛÌËɯÖÕɯÛÏÌɯƘÛÏɯÍÓÖÖÙɯÖÍɯÛÏÌɯ'ÌÓÓÌÕÐÊɯ ÔÌÙÐÊÈÕɯ4ÕÐÖÕɀÚɯÔÈÐÕɯÉÜÐÓËÐÕÎȭɯ(Ûɯ

includes a 3929 sq. feet reading room and 20 computer workstations to access the vast store of digital 

journals and books, along with Internet access. The library facilities also include self -serve 

photocopiers. Users may choose to use Flash drives on the workstations, and the wireless network 

service. 

 

Eligible users 
University faculty, student and staff members may use any available research workstation lo cated in 

areas where they have authorized access. Other researchers may access, upon approval of the front 

desk, the research workstations in the library. Library staff may require individuals who are not 

affiliated with HAU to substantiate an appropriate research purpose in order to use the library 

workstations.  

 

Collections 
The Library of Hellenic American University includes printed and on -line titles, journals and 

periodicals in such fields as Business, Marketing, Economics, Finance, and Management, as well as in 

the Humanities and Social and Natural Sciences. In addition to printed resources, the library includes 

extensive online resources. For specific policies related to the loan and use of the Collections, please contact 

members of the Library staff directly. 

 
Borrowing and Circulation 
The library has been developed primarily as the working and research collections of the faculty, 

students, and staff of the university. Library privileges are personal and individual. They may not be 

transferred to, or used on behalf of, other individuals. Borrowing privileges include the following:  

¶ Borrowing privileges are automatically extended to HAU faculty, registered students, and staff.  

¶ Other persons engaged in scholarly work, including faculty and graduate stud ents at other 

institutions, may apply for borrowing privileges.  

¶ Spouses and partners of HAU faculty, staff, and registered students are eligible for borrowing 

privileges upon application in the Library head desk.  

¶ All books are non-transferable. All borro wed material is due no later than the card expiration 

date. 
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¶ The library staff can provide more information to patrons regarding the borrower category,   

borrowing limits, and renewal of borrowed material.  

Registration 
All Users must register with the Libra rian before borrowing for the first time. Membership forms with 

personal details are completed by each applicant, while patrons must notify the library of any change 

of address or telephone contact information. 

 

On-line Resources 
Ebrary Collection Database 

The Library of Hellenic American University and Hellenic American Union has subscribed to a 

special edition of the Ebrary collection  that offers students and staff access to more than 60,000 e-

books on Business and Economics, Computer Technology, Social Sciences, Humanities, Life and 

Physical Sciences, Education, and History.  

Ebrary is one of the largest on line collections of e-books in the world. It consists of a unique set of 

online databases, which combine more than 60,000 authoritative books and other documents from 

over 180 leading academic, trade and professional publishers. These databases enable simultaneous, 

multi -user access, feature advanced research tools, and integration with the existing ILS (Information 

Library system) and digital resources.  

EBSCO Host Databases 
¶ Business Source Premier: provides full text for nearly 3,300 scholarly business journals. 

Coverage includes virtually all subject areas related to business. This database is updated on 

a daily basis.  

¶ Regional Business News: provides comprehensive full-text coverage for regional business 

publications. It incorporates coverage of 75 business journals, newspapers and newswires 

from all areas in the US. It is also updated on a daily basis.  

¶ Computer Source: provides researchers with the latest information and current trends in high 

technology. It offers full text for more than 300 publications, and indexing and abstracts for 

over 400 publications.  

¶ ERIC: the ERIC (Educational Resource Information Center) contains more than 2,200 digests 

along with references for additional information, and citation and abstracts from over 980 

educational and education-related journals. 

¶ National Documentation Center.  

 

Library Penalties for Improper Use of Facilities 

 
Three warnings to the users (both written and verbal) from the librarians for improper use of the 

Library may result in suspension or revocation of library privileges.  

 
Restrictions 
Tampering with the hardware or software on the resear ch workstations is strictly prohibited. 

Violations may result in university disciplinary action or referral to appropriate external authorities. 

Most electronic resources are governed by license agreements limiting their use. Each user is 

responsible for ensuring that he or she uses these products only for non-commercial, educational, 

scholarly or research use without systematically downloading, distributing, or retaining indefinitely 

http://site.ebrary.com/lib/hau
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substantial portions of information. The licensed electronic resources made available by the HAU 

Library are for the personal, research, scholarly, or instructional activities of current HAU faculty, 

staff, students and other authorized users. Copyright Law (including the protections of "fair use") and 

contractual license agreements govern the access, use, and reproduction of these resources. Permitted 

actions generally include: downloading, temporarily storing, or printing discrete reasonable portions 

of the materials. Prohibited actions generally include sharing of passwords o f authorized access 

codes, systematic downloading of significant portions of the materials, posting copyrighted materials 

on a publicly accessible website, or commercial exploitation of the licensed information. The 

following should be specifically noted : 

1. Sharing an access password with unauthorized users -- including family, friends, or co -

workers -- may result in suspension or revocation of library privileges. Non -affiliated users 

may, however, access most electronic library resources from workstations in most HAU 

Library locations.  

2. Downloading entire issues of electronic journals, several sequential chapters in online books, 

or attempting to create large databases from bibliographic files, is generally prohibited by 

license agreements. Systematic downloading of content -- manually or with specialized 

software--is detectable by information providers and may result in loss of that information 

service to the relevant computer addresses or the entire HAU community.  

3. Engaging in actions intended to circumvent or defeat access control mechanisms of the 

Library or information provider may result in revocation of library privileges and other 

campus or civil disciplinary measures.  

4. Sharing proprietary or client software connected to information resources, such as that used 

to analyze spatial data or search and retrieve texts, is also prohibited under the terms of 

academic licenses.  

Each licensed product may have more specific or additional permissions or prohibitions. In many 

instances, patrons are restricted in the amount they may download or print by the specific license 

agreement. 

 

Photocopying Services & Copyright Policy 

 
Photocopy cards are available to students ɬ ask front desk for purchase information  

All users of the photocopying machines are expected to abide by the regulations of the Copyright 

Laws. Any violations of the Copyright Law at self -service machines are the responsibility of the reader 

and are not the responsibility of the University Library.  All photocopy locations will have available 

the pertin ent Copyright laws (Greek & American).  

 

Students : the number of photocopied pages should not exceed 30 pages per book. 

Each student may photocopy up to 100 pages per month. 

 

Cell Phone Use 

 
People using cell phones should be respectful of other library patrons. In order to provide an optimal 

environment for research and study and for library staff to do their work, cell phones are permitted 

only on the condition that the ringers are silenced (set to vibrate) and calls are kept very short. 

Lengthy calls should be made outside the library in areas that do not disturb others.  
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Food and Drink Policy  

No food or drink is allowed in the book stacks, photocopier, special collections areas, or work 

stations. The Library's Food & Drink Policy is intended to preserv e library materials, computer 

equipment, and furnishings, and to maintain a pleasant and comfortable environment for users and 

staff.  

 
Patrons not abiding by policies related to cell phone use, food and drink, or other inappropriate 

behavior will be warned. If patrons do not comply, they will be asked to leave the library 

premises. Certain cases may also warrant disciplinary action to students. 

 
Writing Center 
 

The Writing Center at Hellenic American University is an innovative educational and vocational 

service whose combination of cutting -edge technology and design, with experienced personalized 

tutoring make it unique in Greece and one of the few such services in the world. Both graduate and 

ÜÕËÌÙÎÙÈËÜÈÛÌɯÚÛÜËÌÕÛÚɯÊÈÕɯÞÖÙÒɯÞÐÛÏɯÛÏÌɯ6ÙÐÛÐÕÎɯ"ÌÕÛÌÙɀÚɯÛÜÛÖÙs both on-site and online and 

receive free assistance and guidance on any type of writing problem.  

The purpose of the Writing Center is:  

¶ to offer students personalized assistance with writing related to both their studies and 

professional careers 

¶ to train  students to communicate effectively in a variety of business and professional  

contexts 

¶ to update students on current developments in professional writing  

¶ to assist students with writing issues related to their Capstone or other field project.  

 

By means of online and on -site tutoring, students can seek help with a variety of forms of writing -- 

including academic essays, research, professional documents, and business correspondence ɬ and 

learn how to tackle problems in grammar, syntax, and style. They can also use the Writing Center to 

ËÙÈÍÛɯÙõÚÜÔõÚɯÖÙɯ×ÌÙÚÖÕÈÓɯÚÛÈÛÌÔÌÕÛÚȭɯ 

The Writing Center organizes workshops and seminars on general and specialized topics aimed at 

ÐÔ×ÙÖÝÐÕÎɯÚÛÜËÌÕÛÚɀɯ×ÙÖÍÌÚÚÐÖÕÈÓɯÞÙÐÛÐÕÎɯÚÒÐÓÓÚȭ 
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Core Courses Descriptions 
 
BUS500 Business Skills (2 Credits) 

This team-taught course will address written, oral and interpersonal communication and its 

ÐÔ×ÖÙÛÈÕÊÌɯÛÖɯÖÕÌɀÚɯ×ÌÙÚÖÕÈÓɯÈÕËɯ×ÙÖÍÌÚÚÐÖÕÈÓɯÚÜÊÊÌÚÚȭɯ!ÜÐÓËÐÕÎɯÖÕɯÛÏÌɯÐÕÚÛÙÜÊÛÖÙÚɀɯÌß×ÌÙÐÌÕÊÌɯÈÕËɯ

with the assistance of the relevant literature we will the students will also be exposed to technology, 

how technology has impacted communication and why technology is making business 

communication skills more important than ever.  

 

BUS511 Management and Organization (4 credits)    

This course provid es a study of the basic concepts of management functions common to all types of 

enterprises. Emphasis is placed on basic management philosophy and decision making; principles 

and processes involved in planning, organizing, coordinating, directing, controll ing and leading. 

Also, interpersonal processes are considered through examination of the roles of power, politics, and 

conflict in organizations. The course provides an understanding of organizational behavior concepts 

and models, moving from individual be havior to the group and to the organization as a whole.  

 

BUS513 Economics for Business (3 credits)  

The course is designed to enable students to acquire an understanding of the fundamental economic 

concepts necessary for managerial decision making. It introduces microeconomic and macroeconomic 

tools which are essential for understanding the economic environment within which businesses 

operate. It also focuses on how optimal decisions should be made by taking into consideration 

economic factors. 

 

BUS514 Ethics Law and CSR (3 credits)  

The course provides an understanding of fundamental principles and laws that form the legal 

environment in which all businesses function, as well as of important legal issues that may affect day -

to-day business activities. Areas of study include legal issues concerning internal and external 

stakeholders (personnel, customers, suppliers and competitors).  Topics in ethics to be discussed 

include the special responsibilities of professionals, the obligations of corporations concerning the 

environment and product safety, and employee rights. Emphasis will be given to the mastery of 

representative ethical systems and concepts and their application to real-life situations.  

 

BUS526 Marketing Management (3 credits)  

Marketing Managemen t is the business function that identifies current unfilled market needs, 

measures their magnitude, and decides on appropriate products, services, or programs to serve these 

needs. It seeks to meet organizational objectives by effectively satisfying customers in a dynamic 

environment. This course provides an overview of marketing processes and principles, and gives 

students the opportunity to apply the key concepts to real -business situations.  

 

BUS528 Managerial Finance (3 credits) 

Many decisions that a business makes have financial implications, and any decision that affects the 

finances of a business is a corporate finance decision. This course covers the basic principles of 

corporate finance, and the elements needed for financial management, planning, decision-making and 

valuation in a business enterprise. 
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BUS6109 Accounting for Decision Making (3 credits)  

Accounting data are used by managers as tools for planning, control, and decision making in their 

effort to achieve organizational goals. This course provides an exploration of financial and managerial 

accounting techniques and procedures, with focus on the content, analysis, and interpretation of 

financial and management accounting information.  

 

BUS6110 Quantitative Research Methods in Business (3 credits)  

This course provides a framework for conducting research in a scientific manner in all areas of 

business. It examines the role of statistics and forecasting in the business decision-making and 

planning process. Topics include problem identificatio n, research design, data collection methods, 

sample design, data analysis and interpretation and report preparation.  

 

BUS6111 Management Information Systems (3 credits)  

The course provides an overview of management information systems, their structure, a nd the impact 

they have on organizations. It emphasizes the importance of technology and information use in the 

ÈÊÏÐÌÝÌÔÌÕÛɯÖÍɯÖÙÎÈÕÐáÈÛÐÖÕÈÓɯÎÖÈÓÚȭɯ3Ö×ÐÊÚɯÐÕÊÓÜËÌɯËÌÊÐÚÐÖÕɯÚÜ××ÖÙÛɯÚàÚÛÌÔÚȮɯÌÍÍÐÊÐÌÕÛɯÜÚÌɯÖÍɯÈɯÍÐÙÔɀÚɯ

information resources, utilization and a dministration of computer -based information systems, and 

data mining.  

 

BUS6120 Corporate Strategy (4 credits)  

The course covers the strategic management of corporate organizations comprising industry and 

competitor analysis, strategy formulation and imple mentation, the contemporary approaches to 

developing and sustaining a competitive advantage in domestic and global competition and the 

impacts of competition and government intervention. More specifically, topics covered include: 

globalization of industrie s, sources and dynamics of comparative advantage; modes of entry into 

foreign markets; global sourcing for operations and information technology; the structure  of 

multinational firms; home and host government relations; cooperative strategy; strategic alli ances;  

innovation and entrepreneurship;  corporate social responsibility, the impact of new technologies, 

and the management of global strategic change. 

 

BUS 6277 Cross-Cultural Negotiation (3 credits)  

This course focuses on negotiation in the global business setting. The course focuses on culture and 

negotiation strategy, culture and negotiators' interests, and culture and negotiation ethics. It also 

covers factors such as dispute resolution venue, currency and having government on the other side of 

the table.   

                                                                                                                                                   

 MBA 6300 CP Capstone Project (4 credits) 

The Capstone Project provides an opportunity for students to integrate knowledge and apply 

competencies gained throughout their MBA program by means of a project done in concert with a 

local company or organization. The project will focus on a key business issue, to be researched and 

analyzed by the student(s) wi th a recommended solution presented in a format appropriate for 

presentation to top management of the company or organization. Students engage in a collaborative 

project with a local business organization or firm.  They will research and analyze a key busi ness 

issue or problem and recommend a solution to that problem in a format appropriate for presentation 

to the top management of the company or organization.  Alternatively students can participate in 

research projects or case study development conducted at Hellenic American University or any 

affiliated academic or business setting provided the rewards and expertise gained is a considerable 

boost to their professional or academic career. Through the Capstone project, students develop critical 

skills and val uable contacts that will enhance their careers. A capstone project must be narrowly 

focused or delimited so that it can be adequately addressed in 25-50 pages, although that is not a strict 
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limit, but rather a typical length. Much will depend upon the type  of research methodology (e.g., 

quantitative, qualitative, etc.).  
 

 

Elective and Area of Interest Courses 

 

(a) Management of Emerging Technologies 

 

ITM 6122 E-Business and E-Commerce Management for SMEs (3 credits)  

The essential purpose of e-business is to enable the Internet to function as a trusted medium for 

carrying on day -to-day business activities and enhance the performance of an organization. This 

course provides instruction in all aspects of e-business operations, from front-office marketing, 

commerce, sales and customer service, to back-office operations, including human resource 

administration and supply -chain management. 

 

ITM 6125 Decision Support Systems (3 credits)  

This course addresses the role of management support systems in decision-makin g within 

organizations by combining data, sophisticated analytical models and tools, and user -friendly 

software into a single powerful system. Data from internal and external sources are examined to help 

monitor organizational performance, track activities  of competitors, spot problems, identify 

opportunities, and forecast trends. Topics include data mining, artificial intelligence techniques and 

agent technologies.   

 

ITM 6260 Data Base Management Systems (3 credits)  

This course covers the concepts, principles, issues and techniques for managing corporate data 

resources. Techniques for managing the design and development of large database systems including 

logical data models, concurrent processing, database administration, data distribution, integrity, 

security and access are examined. Topics include data modeling, SQL and database architectures and 

implementations, data warehousing, data cleansing, and data mining. Major database products like 

Oracle, DB2, SQL Server 2005 along with open source solutions are comparatively presented and 

evaluated.  

 

ITM 6261 Data and Communication Networks (3 credits)  

This course covers telecommunications fundamentals including data, voice, image, and video. The 

concepts, models, architectures, protocols, standards, and security for the design, implementation, 

and management of digital networks are examined. The essentials of local area networks (LAN), 

metropolitan area networks (MAN), and wide area networks (WAN) are covered as well as both 

transmission and switching effic iency. Also covered are regulatory and technical environments. 

Topics include security and authentication, network operating systems, e -commerce and associated 

web sites and practices, and middleware for wireless systems, multimedia, and conferencing.  

 

ITM 6262 Systems Analysis and Design (3 credits)  

This course covers the systems development life cycle, analysis and design techniques, information 

systems planning and project identification and selection, requirements collection and structuring, 

process modeling, data modeling, design of interface and data management, system implementation 

and operation, system maintenance, and change management implications of systems. Also examined 

are globalization issues in systems. Students will use current methods and tools such as                         

rapid application development, prototyping, and visual development.  

(b) Strategic Communication 
 

PR 6241 Strategic Communication and Public Relations (3 credits)   
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Contrary to what most people believe, modern P.R. is not merely about socializing. In fact, it is a very 

strategic process, a planned process to influence the public opinion, through sound character 

performance, based on mutually satisfactory two -way communication. There is a fundamental 

difference between the functions of public relations and those of advertising or marketing. Marketing 

and Advertising promote a product/service, while Strategic Communication & P.R. promote an entire 

organization and its corporate image. In sum, the public relations practit ioner is: a manager/an 

orchestrator/a producer/a writer/a coordinator/ and all around communication counsel to the 

management. It is for this reason that communicators & public relations practitioners work best when 

they have a diversity of experience & background.  

 

PR 6242 Reputation Management (3 credits)  

 Most organizations today realize that corporate image is a fragile commodity, since no organization 

is immune from crisis. Reputation Management is a challenging combination of Applied P.R, since it 

entails Media Relations, Crisis Management, Relationship Marketing and Attitude Surveys,  their 

objective being to create recognition & credibility in the market.  Reputation Management divisions 

anticipate attitudes & upcoming trends in our society, with con stant measuring of public opinion. 

3ÏÌàɯÈÙÌɯÛÏÌÙÌɯÛÖɯÔÈÕÈÎÌɯÈÕàɯÒÐÕËɯÖÍɯÊÙÐÚÐÚȮɯÛÏÈÛɯÊÖÜÓËɯÈÍÍÌÊÛɯÛÏÌɯÖÙÎÈÕÐáÈÛÐÖÕɀÚɯÙÌ×ÜÛÈÛÐÖÕɯÍÖÙɯàÌÈÙÚȮɯ

through effective Media Relations and Interactive public relations, helping to neutralize negative 

messages about clients & improve their image .In short, Reputation Management is a future potent 

tool in the P.R. business.  

 

PR6244 Media Relations (3 credits)  

This course is designed to orient the future public relations practitioner to the challenges and 

opportunities in volved in understanding and communicating with the media. Students will become 

familiar with strategies and plans of action for developing relationships with the media.  

 

PR6245 Special Event Management (3 credits) 

Special events, like conferences, conventions, galas, and incentives, are essential components of 

building a good reputation for any modern company. This course introduces students to special event 

planning, marketing and management processes and techniques. Trends and benefits of special 

events, as well as the event planning cycle, are discussed in the course.  

 

PR6248 Crisis Management (3 credits) 

(ÕɯÛÏÌɯƖƕÚÛɯÊÌÕÛÜÙàȮɯÐÍɯÛÏÌÙÌɯÐÚɯÖÕÌɯÊÌÙÛÈÐÕÛàɯÐÕɯÈɯÔÖÚÛɯÜÕÊÌÙÛÈÐÕɯÞÖÙÓËȮɯÐÛɺÚɯÛÏÈÛɯÐÕÌÝÐÛÈÉÓàȮɯ×ÌÖ×ÓÌɯÈÕËɯ

organizations will get into real trouble an ËɯÙÌØÜÐÙÌɯÚÈÝÝàɯÊÖÜÕÚÌÓȭɯ"ÙÐÚÐÚȮɯËÌÚÊÙÐÉÌËɯÈÚɯɁunplanned 

ÝÐÚÐÉÐÓÐÛàɂɯÊÈÕɯÚÛÙÐÒÌɯÈÕàÖÕÌɯÈÛɯÈÕàɯÛÐÔÌȭɯ(ÕɯÈɯÞÖÙÓËɯÖÍɯÐÕÚÛÈÕÛÈÕÌÖÜÚɯ(ÕÛÌÙÕÌÛɯÊÖÔÔÜÕÐÊÈÛÐÖÕÚɯÈÕËɯ

exploding communication challenges, the number and depth of crises affecting business, government, 

labor and even private individuals have expanded. No sector of society is immune from crisis. Issues 

Management is the capacity to understand, mobilize, coordinate and direct all strategic and policy 

planning functions toward achievement of one objective: m eaningful participation in creation of a 

policy that affects personal and organizational destiny. How an organization handles itself in the 

midst of a crisis may influence how it is perceived for years to come, since, not only can it cripple an 

organizatioÕɀÚɯÙÌ×ÜÛÈÛÐÖÕɯÉÜÛɯÊÈÕɯÈÓÚÖɯɯÊÈÜÚÌɯÐÛɯÌÕÖÙÔÖÜÚɯÔÖÕÌÛÈÙàɯÓÖÚÚȭɯ3ÏÐÚɯÐÚɯÕÖÛɯÕÌÊÌÚÚÈÙÐÓàɯÉÈËɯ

news, merely reality. With proper advance planning there can be a positive side to a crisis. The 

Chinese have embraced this concept for centuries. The symbol for theiÙɯÞÖÙËɯɁÊÙÐÚÐÚɂɯÐÚɯÈÊÛÜÈÓÓàɯÈɯ

ÊÖÔÉÐÕÈÛÐÖÕɯÖÍɯÛÞÖɯÞÖÙËÚȮɯɁËÈÕÎÌÙɂɯÈÕËɯɁÖ××ÖÙÛÜÕÐÛàɂȭɯ3ÏÌɯ×ÜÙ×ÖÚÌɯÖÍɯÛÏÐÚɯÊÓÈÚÚɯÏÈÚɯÉÌÌÕɯÛÖɯÎÐÝÌɯ

you an attitude adjustment about crises, about turning points; to give you a different way of thinking 

about crises; to show you that it is possible to capitalize on the capricious. 
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PR6250 Branding and Communications       

The course offers students an introduction to the principles of branding and integrated marketing 

communications. It familiarizes students with the practice of  marketing communications and its role 

in creating value for the firm and its stakeholders. Special reference in made to advertising, media 

planning, and the differences between marketing and public relations. Furthermore it introduces 

students to current applications of integrated communications practice in the competitive 

environment.  

 

(c) Finance  
 

FIN6520 Investment Analysis and Portfolio Management (3 credits)  

The trend in investment management is to emphasize portfolio construction. Evidence suggests that 

investors are better advised to spend their time constructing a well -conceived portfolio rather than 

engaging in a search for undervalued securities. Students in this course will discover the logic and 

potential of modern portfolio management. Studen ts will become familiar with how to trade on 

financial exchanges, how to allocate money across several different types of securities in a smart way, 

how to determine the fair price of a financial security. Though containing some mathematics, the 

course attempts to be "user friendly," through applications orientation.  
 

FIN6523 Financial Engineering and Risk Management (3 credits)  

This course discusses derivative markets - futures, options, and derivative products - and how they 

work. The three main uses of futures and options are speculation, hedging, and arbitrage. Speculation 

is often associated with the individual or account executive, while hedging is associated with the 

producer or user of the goods (commodity markets) or the pension fund (interest rate  and stock index 

futures) or the corporation or bank (interest rate/currency futures). Arbitrage is practiced by banks, 

pension funds and dealers. Those dealing with fixed income investments must consider interest rate 

behaviour and the term structure.  
 

FIN6525 Finance for SMEs (3 credits)  

This course enables students to know exactly the role of the financial manager in an SME. It equips 

students with the basic tools used by the financial manager for detecting and eliminating potential 

corporate problems and help students appreciate the importance of working capital management. In 

this course students will be introduced to how the financial manager makes investment decision 

under certainty and uncertainty. The various ways by which SMEs may raise funds from  the financial 

market are analysed. 

 

FIN6527 Principles of Valuation (3 credits)  

This course is designed for those who desire to obtain essential skills and knowledge about the theory 

and practice of financial valuation. Students will be introduced to val ue creation and the use of 

accounting data to estimate and analyze cash flows. Valuation under certainty will be studied 

extensively, with a focus on discounting and compounding. These techniques will be applied in the 

context of capital budgeting. Uncerta inty will then be introduced on the basis of the risk and return 

relationship described by the Capital Asset Pricing Model. Moreover, focus will be placed on the 

valuation of companies using discounted cash flow methods. Forecasting free cash flows, the role of a 

company's financial structure and the weighted average cost of capital will be central themes in the 

analysis.  
 

FIN6529 Contemporary Issues in Finance (3 credits)  

This course attempts a study of finance that integrates academic research, practical application and 

critical thinking. Emerging issues in finance and business are considered. Individual and group case 

studies and research papers are used to integrate key financial knowledge in the area of financial 

analysis, investments, business valuation, risk management and international finance.  
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(d) Health Care Management 

HMG6230 Introduction to Health Care Management (3 credits)  

This course examines the management of organizations that deliver health care services, such as 

hospitals, clinics, and health care agencies. It draws on aspects of general organizational and 

management theory and practice that are particularly helpful in the management of health care 

organizations. Emphasis is also placed on current trends and developments in health care 

organizations.  
 

HMG6238 Health Communication (3 credits)  

Health communication is an emerging specialty in the field of communication. This course is an 

introduction to the principles of effective communication with a particular focus on health -related 

int eractions. Topics include the provider -client communication, intercultural health communication, 

and the depiction and images of health care in the media.  
 

HMG6234 Health Care Economics and Finance (3 credits)  

This course is a study of the broad range of financial management factors that affect health care 

providers and their suppliers, employees, and patients today. Emphasis is given to traditional and 

prospective payment systems, sources of financial capital acquisitions, and methods that contribute to 

a favorable variance in profitability.  
 

HMG6237 Perspectives in Public Health (3 credits)  
This course introduces the substantive and methodological basis for research in public health issues; 
the major causes of morbidity and mortality; and strategies fo r health interventions in each stage of 
life. It also provides examples of common public health methodology drawn from the quantitative, 
biological and behavioral sciences. The course highlights principles of high-quality research, 
including the value of a  population perspective, interdisciplinary cooperation, the importance of new 
measurement techniques, and the interface between theory and practice.  
 
 

(e) Other Electives 
 

GM6274 International Marketing (3 credits)  

Company survival and growth in the comi ng years will require a move toward global marketing and 

its many potential rewards and risks. This course examines the challenge of entering and operating 

effectively in foreign markets. Decisions must be made regarding international marketing objectives,  

strategies and policies, foreign market selection, adaptation of products, distribution channels of 

communications to fit each foreign market, and systems of international marketing organization, 

information gathering, planning and control. These topics, along with exploration of cultural issues, 

are examined.                                                                                                                                            
 

MGT6126 Project Management (3 credits)  

This course will cover the management of projects within an organizational context, including the 

processes related to initiating, planning, executing, controlling, reporting, and closing a project. 

Project integration, scope, time, cost, quality control, and risk management are also explored. 

Managing the changes in organizations resulting from introducing or revising information systems 

are examined as well as identifying project champions, working with user teams, training, and 

documentation.  
 

MGT6130 Entrepreneurship and New Venture Management (3 credits)  

This course offers a framework for understanding the entrepreneurial process and exposes the 

student to challenges, problems and issues faced by entrepreneurs who start new ventures. Major 

objectives are for students to learn how to identify and evaluate business opportunities, develop a 
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business concept and marketing plan, assess and obtain the required resources, manage the growth of 

new ventures and exit strategies 
 

MGT6135 Strategic Management for SMEs (3 credits)  

It  is common knowledge that Small and Medium Enterprises (SMEs) are the pillars of any national 

economic system, but few know their main characteristics, how they are run, how often they 

cooperate in local specialized systems (districts) and how they compete in the markets. This course 

will expose the students to the strategic planning process as it applies to the SMEs. 
 

MGT6140 Management of Change and Innovation (3 credits)  

(ÕɯÛÖËÈàɀÚɯÎÓÖÉÈÓɯÌÕÝÐÙÖÕÔÌÕÛɯÞÏÌÙÌɯÛÏÌɯËàÕÈÔÐÊɯÌÝÖÓÜÛÐÖÕɯÖÍɯÉÜÚÐÕÌÚÚɯÛÙÈÕÚÈÊÛÐÖÕÚɯand competition are 

intense, innovation and change become necessary for any organization to create and retain competitive 

advantage. This course focuses on skills managers need to adapt to current sweeping changes in the 

nature of work and the workforce in  business organizations and their roles in society, and in the 

institutions that interact with work, particularly the labor market, and community and family -

centered groups, etc. Furthermore, important trends in innovation are identified, and their 

implica tions for innovation management are explored  
 

GM6271 International Business (3 credits)  

International Business provides an overview of the environment, structures, and systems that are the 

basis for international business. In this course the student will be exposed to geography, cultures, 

economies, politics, and other infrastructures of major market areas of the world.  

 

BUS6121 Quality Management (3 credits)  

3ÏÐÚɯÊÖÜÙÚÌɯÐÚɯÈÉÖÜÛɯÔÈÕÈÎÐÕÎɯØÜÈÓÐÛàɯÐÕɯÛÖËÈàɀÚɯÊÖÔ×ÌÛÐÛÐÝÌɯÌÕÝÐÙÖÕÔÌÕÛȭɯ(ÛɯÈËËÙÌÚÚÌÚɯÛÏÌɯÊÖÕÊÌ×ts, 

practices and methods of modern quality management in both services and manufacturing. The major 

focus of the course is on the skills and insights that are necessary for effective quality management. 

Topics covered include dimensions of quality, qualit y assurance and control, process management, 

and quality systems.  
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Hellenic American University Board of Trustees 

Senator Lou D’Allesandro, Chairman, is the Vice President for Finance in the New Hampshire 

Senate. He has served in leadership positions in NH State government for over 25 years. He holds an 

honorary doctorate from Daniel Webster College as well as degrees from the University of New 

Hampshire and Rivier College. He is a member of The National Football Foundation and College Hall 

of Fame Inc. and former Vice Chairman of the Federal Home Loan Bank of Boston's Board of 

Directors. Most recently, Senator D'Allesandro served as chairman of the New England Board of 

Higher Education.  

Richard A. Gustafson, Ph.D., Vice Chairman is President Emeritus of Southern New Hampshire 

University, and served on the New Hampshire Postsecondary Commission for many years. He is a 

graduate of the Harvard Institute for Educational Management, and was awarded a Doctor of 

Philosophy degree in Educational Management and Educational Research with Computer 

Programming and Statistics from the University of Connecticut in 1970. In 1999, he was a Fulbright 

Senior Research Fellow in Thailand. 

Attorney George Roussos, Secretary is a partner in the law firm of Orr & Reno, in Concord , New 

Hampshire. He is a graduate of Dartmouth College, and Georgetown Law School.  

William Kanteres, Treasurer --Mr. Kanteres is President of Kanteres Real Estate in Manchester, New 

Hampshire, where he has been involved in the real estate business for 31 years, focusing on 

commercial and investment properties. He was a founding Director of Share Our Strength, one of the 

largest hunger relief organizations in the US, and has served on its Board for 20 years. 

Kostas Alexakis is an entrepreneur in Baltimore, M aryland, concentrating on software development, 

real estate development, and the restaurant business. He holds a BS degree in electrical engineering 

ÍÙÖÔɯ&ÌÖÙÎÌɯ6ÈÚÏÐÕÎÛÖÕɯ4ÕÐÝÌÙÚÐÛàȮɯÈÕËɯÈɯ! ɯÍÙÖÔɯ-ÌÞɯ8ÖÙÒɯ1ÌÎÌÕÛɀÚɯ4ÕÐÝÌÙÚÐÛàȭ 

Nicholas Christodoulopoulos has been a shipowner since 1973. He is President of the Fidetrust 

Investments LTD., of London (UK), former Vice -/ÙÌÚÐËÌÕÛɯ ÖÍɯ ÛÏÌɯ &ÙÌÌÒɯ ÛÖÜÙÐÚÛɯ ÚÏÐ×ÖÞÕÌÙÚɀɯ

association (2000-2003), and a member of the legal committee of the Hellenic Chamber of Shipping for 

18 years. Mr. Christodoulopoulos earned a law degree from the University of Athens (L.L.B., 1960), a 

Doctorate of Jurisprudence from the University of Rome (1963) and a LL.M. in Comparative Law 

from Columbia University (1966). While of Greek nationality, h e resides in New York City.  

Eleanor Dunfey-Freiburger is University Professor of Ethics and Civic Engagement at Southern New 

Hampshire University, where she has taught since 1984. In 2001, she was the first appointee to the 

Distinguished Chair in Ethics, t ÏÌɯ4ÕÐÝÌÙÚÐÛàɀÚɯÍÐÙÚÛɯÌÕËÖÞÌËɯ"ÏÈÐÙȭɯ ÔÖÕÎɯÖÛÏÌÙɯÙÌÚ×ÖÕÚÐÉÐÓÐÛÐÌÚɯÐÕɯ

her current role, she is working with several colleagues developing an interdisciplinary course, Ethics, 

Environment and the Economy. She is Co-chair and Managing Director of Global Citiz ens Circle, a 

non-profit educational forum. She authored two books in partnership with a former student with 

ÊÌÙÌÉÙÈÓɯ×ÈÓÚàȭɯ2ÏÌɯÞÈÚɯÈÊÛÐÝÌɯÐÕɯÏÌÙɯÍÈÔÐÓàɀÚɯÙÌÚÛÈÜÙÈÕÛɯÉÜÚÐÕÌÚÚɯÞÏÐÊÏɯÓÈÛÌÙɯÉÌÊÈÔÌɯ.ÔÕÐɯ'ÖÛÌÓÚɯ

and has served as Faculty Administrator to the Cu linary Institute. She has been the recipient of the 

Excellence in Teaching Award from South New Hampshire University, the NH Irish Catholic Woman 

of the Year award, the Ulster Unionist Party Distinguished Service and Leadership Award, and the 

Award for Cou rageous Service from the Sisters of Notre Dame. She is a board member of the NH 

Endowment for Health and has been extensively involved in issues of peace, education, non-profit 

development, and ethics at the community, national, and international level for  over 30 years. 

Professor Dunfey-Freiberger earned her MA from Emmanuel College, in 1960 and her MA from 
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University of San Francisco, in 1970. She has also studied at Yale University, Harvard Newman 

Center and Boston University.  

Tom Hendrickson is an entrepreneur, attorney and businessman from Raleigh, North Carolina. His 

business activities include real estate development, commercial real estate investment and 

management, furniture and specialty import wholesale business, and thoroughbred horse racing and 

breeding. He is also the Founding Chairman of North State Bank and serves on its Board of Directors 

and Executive Committee. He is a co-founder and former Chairman and President of Horticultural 

Asset Management, Inc. He co-founded Triangle Environmental, Inc., which he sold to TRC 

Companies, Inc., a NYSE publicly traded (TRR) civil and environmental engineering, consulting, and 

remediation firm. As a part of that sale, he remained for two years as President of TRC Triangle, Inc. 

and was a Senior Vice President of TRC Companies, Inc. He also served on the U.S. Department of 

Commerce Environmental Technologies Trade Advisory Committee, the U.S. Department of 

Commerce District Export Council, and the N.C. State University College of Humanities and Social 

Sciences Board of Advisors. He serves on the Boards of Directors of the North Carolina Veterinary 

Medical Foundation, Inc and the N.C. Thoroughbred Association. Attorney Hendrickson earned his 

B.S. from North Carolina State University, School of Ag and Life Sciences, in 1979, where he was 

student body president and member of the Board of Trustees, and received his J.D. from Wake Forest 

University School of Law, in 1984. 

Joan Menard is a former educator in the Somerset School System, Menard received a Bachelor of 

Science degree in education in 1967 and a Master of Education degree in 1971 from Bridgewater State 

College. In 1993, she received a Certificate of Advanced Graduate Study in Education Administration 

from Boston College. Ms. Menard was elected to the Massachusetts State Senate in 1999, and currently 

serves as Majority Whip. Senator Menard was appointed to the New England Board of Higher 

Education (NEBHE) by the Governor in Sept. 2003. She becomes Chair of NEBHE at the Saturday, 

March 15, 2008 Annual Board Meeting in Boston. She serves on the Finance Committee by virtue of 

being Chair-Elect, and once she is Chair she will continue to serve on the Finance Committee and will 

also be on the Investment Committee. She is also a member of the NEBHE Executive Board.  

Nicholas Mitropoulos is a consultant for the Monitor Company in Cambridge, Massachusetts. He has 

ÚÌÙÝÌËɯÈÚɯ$ßÌÊÜÛÐÝÌɯ#ÐÙÌÊÛÖÙɯÖÍɯÛÏÌɯ3ÈÜÉÔÈÕɯ"ÌÕÛÌÙɯÍÖÙɯ2ÛÈÛÌɯÈÕËɯ+ÖÊÈÓɯ&ÖÝÌÙÕÔÌÕÛɯÈÛɯ'ÈÙÝÈÙËɀÚɯ

Kennedy School of Government, Director of the ARCO Forum, and  Director of Personnel for the 

Commonwealth of Massachusetts. 

Harold C. Pachios is the managing partner of Preti -Flaherty, a New England regional law firm. He 

was nominated by President Clinton to the United State Advisory Commission on Public Diplomacy 

in 1993, appointed Chairman in 1999, and re-appointed in 2003. Attorney Pachios is also Chairman of 

the Board of Visitors of the University of Maine School of Law. He received his undergraduate degree 

from Princeton and his J.D. from Georgetown University.  

Artemis Simopoulos, M.D. is the Founder and President of The Center for Genetics, Nutrition and 

Health, a non-profit educational organization in Washington, D.C. She is a graduate of Barnard 

College, Columbia University, with a major in Chemistry, and a gra duate of the Boston University 

School of Medicine. From 1978 to 1986, Dr. Simopoulos chaired the Nutrition Coordinating 

Committee at the National Institutes of Health (NIH). Since 1984, her research has been on the 

evolutionary aspects of diet and the omega-6/omega-3 balance. She is the author of The Omega Diet, 

now in its second edition.  

C. Thomas McMillen (description is coming)  
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Executive Administration 
The President of the University is the Chief Executive Officer with final administrative authority, subject to the 

University Board of Trustees, over the development of policy and programs, hiring of faculty, personnel and 

staff, and all other decision responsibilities. The Executive Vice President exercises any such authority delegated 

to him by the President and shall perform the duties of the Provost in his absence, unavailability or position 

vacancy. 

 

President Chris Spirou  
Mr. Spirou is an international business consultant and President of the Hellenic American Union 

Board of Directors. In 1984, he was the Democratic Nominee for Governor of New Hampshire. He has 

served as Democratic Leader of the New Hampshire House of Representatives and as Chairman of 

the New Hampshire Democratic Party.  

 

Executive Vice President Leonidas Phoebus Koskos 
Mr. Koskos has served as the Executive Director of the Hellenic American Union since 1995. He has 

been the CEO of large industries and organizations in Greece; President of several trade organizations 

in Greece and Brussels; and lectures on the philosophy of law and management. 

 

Provost George J. Hagerty, Ed.D. 
Dr. Hagerty brings to Hellenic American University extensive experience in key leadership positions 

in American higher education. Most recently, he served as President of Franklin Pierce University in 

New Hampshir e (1995-2009).  In addition, Dr. Hagerty has chaired numerous national, regional and 

state higher education governing boards, served as legislative counsel and senior official for state and 

federal government agencies in the United States, and, as an academic, has established  a substantial 

record as professor, lecturer, and scholar. 

Dr. Hagerty has taught at the undergraduate and graduate levels at his two alma maters, Harvard 

University and Stonehill College (1985-1996) in the areas of education policy, government, and public 

finance.   Previously, he was appointed to several key positions in the Office of Special Education & 

Rehabilitation Services in the U.S. Department of Education (1979-1985).  Among his public service 

appointments, he has been Chairman of the National Association of Independent Colleges & 

4ÕÐÝÌÙÚÐÛÐÌÚȮɯ"ÏÈÐÙÔÈÕɯÖÍɯÛÏÌɯ/ÙÌÚÐËÌÕÛÚɀɯ"ÖÜÕÊÐÓɯÖÍɯÛÏÌɯ-ÈÛÐÖÕÈÓɯ"ÖÓÓÌÎÐÈÛÌɯ ÛÏÓÌÛÐÊɯ ÚÚÖÊÐÈÛÐÖÕɯ

(NCAA), and Chairman of the New Hampshire Postsecondary Education Commission, as well as the 

New Hamps hire College & University Council.  

Dr. Hagerty was awarded the degrees of Doctor of Education (1978) and Masters of Education (1976) 

from Harvard University; he received a Bachelor of Arts in Political Science: International Affairs 

(1975) from Stonehill College in Massachusetts. 
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University Administration 
 

Georgia Dimitrakopoulou, MBAɭCoordinator of Admissions & Recruitment 

Eileen Hoesly, MBA ɬ Registrar 

Barbara K. Kondilis, MA - Coordinator of Student Affairs 

George Koutoulas, Ph.D. ɬ Director of Budget & Finance  

Leonidas Tzonis, Ph.D.  ɬ Chairman of Marketing Committee 
 

 

Program Directors, Chairs, Coordinators 
 

Juliane House, Ph. D. - Chair of Language Programs 

Despina Konstas, Ph.D. - Director of Undergraduate Programs 

Panagiotis Karampelas, Ph.D. - Chair of the MSIT Program  

Jiorgis Kritsotakis, Ph.D. ɬ Director of Business Programs 

Christine Niakaris, Ph.D. Cand. - Director of the MAAL Program  

Popi Notia, Ph.D. Cand. - Director of the MAT Program 

Petros Romaios, Ph.D. Cand. ɬ Administrator of Ph.D. Program in Applied    

Linguistics  
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Faculty  
 

Full-time 
 

Athanasios Bakolas, Ph.D.  
Dr. Bakolas received his Ph.D. in Political Science from Columbia University in the City of New York. 

His field of concentration is International Relations Theory and more  specifically Game Theory, the 

ÚÊÐÌÕÛÐÍÐÊɯÌßÈÔÐÕÈÛÐÖÕɯÖÍɯÊÖÖ×ÌÙÈÛÐÝÌɯÉÌÏÈÝÐÖÜÙɯÈÚɯÙÌÓÈÛÌÚɯÛÖɯÛÏÌɯÈÙÌÕÈɯÖÍɯÈɯÚÛÈÛÌɀÚɯÌßÛÌÙÕÈÓɯÈÍÍÈÐÙÚȭɯ'Ìɯ

has conducted research at the Council on Foreign Relations in New York and at the Kennedy School 

of Government at Harva rd University. Dr. Bakolas has been a political and media advisor for the past 

ten years. He has worked on numerous political campaigns in the United States and Greece.  

 

Sofia Daskou, Ph.D. 
Dr. Daskou has received her Ph.D in Marketing from the University  of Strathclyde, in Glasgow, UK. 

She holds an MSc in Marketing from the University of Stirling and a BSc in Business Administration 

from the American College of Greece. She has teaching experience as a TA from the University of 

Stirling and the University of Strathclyde. She has served as an  instructor in the Marketing 

Department of Strathclyde University for a period of 6 years, where her responsibilities focused on 

issues of program and course development, directing the faculty research seminars series and the 

International Marketing Consulting program of the MSc in International Marketing. She is also 

appointed as External Examiner of the undergraduate program of Kingston University, and is a 

member of the Editorial Board of the academic Journal of Marketing Intelligence and Planning. She is 

also the Director of Community Relations of the Athens Institute of Education and Research 

(ATINER) and has been a contributor to the ESRC-funded Seminar Series on Relationship Marketing, 

as a conference organiser. Her research work has appeared in the British Academy of Marketing 

Proceedings, in the European Marketing Academy Proceedings,  and in various journals such as  the 

Journal of Relationship Marketing,  Journal of Financial Services Marketing, The Global Business & 

Economics Review. Her research interests focus on issues of Relationship Marketing, Customer 

Relationship Management (CRM), Consumer issues, Business relationships, and Service Quality. 

 

George Koutoulas, Ph.D. 
Dr. Koutoulas holds a PhD in Economics from Concordia University, Canada.  He was an Assistant 

Professor of Finance in the Faculty of Management at the University of Lethbridge, Canada, for ten 

years. Prior to that, he was an instructor at Concordia University for five years where he taught in the 

Department of Economics and the Faculty of Commerce. He has published in reputable academic 

journals. His research interests are in asset pricing determination, valuation and financial market 

pricing integration. He has served as a financial adviser on the Board of Directors of Goldtex 

Resources, a precious metal exploration firm. Currently, he is the Coordinator of the MBA & PMBA 

programs and Director of Budget & Finance of Hellenic American University in Athens, where he 

lectures in Economics and Finance courses. 

 

Panagiotis Karampelas, Ph.D. 
Dr. Karampelas holds a PhD in Electronics Engineering from the University of Kent at Canterbury, 

UK. He also holds a Master of Science from the Department of Informatics, Kapodistrian University 

of Athens and a Bachelor degree in Mathematics from the same University. His field of interest is 

Human -Computer Interaction and Internet Technologies and more specifically User Interface Design, 

Usability Evaluation as well as Digital Libraries and Web Development. He has worked for three and 

a half years as an associate researcher in the Foundation for Research & Technology-Hellas (FORTH), 

Institute of Computer Science and several years as a user interface designer and usability expert in 
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several IT companies designing and implementing large -scale information systems. He has also 

participated in many European research projects and published a number of articles in his major 

areas of interests. Presently, he is an Assistant Professor of Information Technology at Hellenic 

American University.  

 

 

Jiorgis Kritsotakis, Ph.D 
Dr. Kritsotakis is an Assistant Professor of Strategy and Management with Hellenic American 

University. Before joining HAU, Dr. Kritsotakis was a senior consultant with Accenture's Global 

Service Line of Strategy and Organization, specializing in the converging Communications and High 

3ÌÊÏɯÐÕËÜÚÛÙÐÌÚȭɯ#Ùȭɯ*ÙÐÛÚÖÛÈÒÐÚɀɯÞÖÙÒɯÞÈÚɯÍÖÊÜÚÌËɯÖÕɯÌÕÈÉÓÐÕÎɯÊÓÐÌÕÛɯÖÙÎÈÕÐáÈÛÐÖÕÚɯÛÖɯÈÊÏÐÌÝÌɯÏÐÎÏɯ

performance through the design and management of enterprise-wide organizational change. Prior to 

his strategy consulting years, Dr. Kritsotakis lectured for four years on strategy and organizational 

change at the School of Management of the University of St. Andrews. While at St. Andrews, Dr. 

*ÙÐÛÚÖÛÈÒÐÚɀɯÙÌÚÌÈÙÊÏɯÍÖÊÜÚÌËɯÖÕɯÛÏÌɯ×ÙÖÊÌss of Strategy Making and examined the dynamic interplay 

between managerial action and broader organizational contexts.  

When not working, he enjoys playing golf, listening to verismo opera and reading non -fiction books.  

Dr. Kritsotakis holds a BSc (Marketing Management), MBA (New Venture Management) and a Ph.D. 

in Strategic Change.  

 

Despina Prinia, Ph.D.  
Despina Prinia received a Ph.D. from Columbia University, in Political Communication and Strategic 

Media & specialised on Crisis Management at Harvard University, Kennedy School of Goverment. 

She started as a journalist, and then worked for many Advertising Agencies, for the last ten years. 

During the Olympic Games, she was the IOC Communication Coordinator, at the Media Press 

Center. She has worked for many politicians, as a Press & P.R. Agent, and as a Campaign 

Coordinator.  She holds a Bienale Prize, for short film script writing and has won many Equestrian 

Championshi ps, in Britain and South East Africa.  

Leonidas Tzonis, Ph.D. 
Dr. Tzonis holds a Ph.D. from the Newcastle Business School. He has over five years of lecturing 

experience in economics and finance including being a lecturer at Durham University, a visiting 

lecturer at the Singapore Institute of Management and a distance learning tutor for SOAS (University 

of London). He holds a M.Sc. in Finance and Investment and a PG Certificate in Higher Education 

from the University of Durham, and a B.Sc. in Economics and Business Finance from Brunel 

University. His research interests lie in the area of Mergers and Acquisitions, Behavioural Finance 

and Corporate Financial Decisions. He is currently an Assistant Professor of Finance at the Hellenic 

American University.  

Evangelos Zirintsis, Ph.D.  
Dr Evangelos Zirintsis is assistant professor in the Informati on Technology and Business programs of 

the University. He holds a BSc in Applied Informatics (1995) - University of Macedonia, Greece & a 

PhD in Software Engineering (2000) - University of St Andrews, Scotland. Following the completion 

of his PhD, he participated in several research projects ranging from application of software 

engineering concepts to designing, implementing and testing Location Aware Services systems 

through the use of GPS, GPRS and Bluetooth technologies. Throughout his academic years he 

lectured at the University of St Andrews on his favourite subject: Software Engineering.  

In 2004 he joined Capgemini, one of the biggest IT consultancy companies in the world, as a Software 

Engineer. Throughout his career there he performed several roles, such as Senior Software Engineer, 

Senior Designer, Architect, Configuration Manager, Systems Analyst, and Project Manager. 
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Part-time  

 
Barbara K. Kondilis, MSW, MPH 
Ms. Kondilis holds a Master of Public Health and a Master of Social Work from Boston Unive rsity and 

a B.A. in Psychology from Simmons College in Boston, Massachusetts.  While at Simmons she served 

as a Commuter Student Advisor, and served as the Coordinator of the Career Office at B.U. School of 

Social Work.  She is a licensed clinical social worker (in MA) with over six years experience 

specializing in individual, family, and group therapy.  Her work settings have included hospitals, 

schools, health clinics, a health maintenance organization, federal and state institutions in the United 

States in the areas of public health, mental health, research, and education/training.   As a public 

health professional, she was involved in working for the U.S. Centers for Disease Control & 

Prevention, as well as coordinating a statewide diabetes quality impro vement initiative, and 

spearheading several health communication initiatives.  Her professional interests include health 

education, communication, quality improvement, community and individual empowerment, policy, 

and diversity awareness.  She directs a health literacy project and lectures for the health care 

management program. 

 

Menelaos  Makrigiannis, M.Sc. 
Mr. Menelaos Makrigiannis holds a Masters of Science with distinction in Data Communication and 

Software, and a Post Graduate Certificate in Education from the University of Central England in 

Birmingham. He also has a Bachelor Degree in Electronics Engineering from the same university. Mr. 

Makrigiannis is currently employed at a large organisation as a Senior Unified Communications 

Engineer. Within his  current areas of responsibilities he works as a Project Manager for a variety of 

projects in the voice and data communications field. In addition, during the previous year he taught 

the Cisco CCNP Program at the Hellenic American Union. Previously Mr. Mak rigiannis was 

employed as a Senior Lecturer within the Technology Innovation Centre (TIC) department of the 

University of Central England in Birmingham (UCE). He acted as a course director and he was one of 

the members of the development team for new courses. In addition he had external responsibilities as 

ÈɯÊÖÕÚÜÓÛÈÕÛɯÍÖÙɯ2ÔÈÓÓɤ,ÌËÐÜÔɯ$ÕÛÌÙ×ÙÐÚÌÚɯÞÐÛÏÐÕɯÛÏÌɯ6ÌÚÛɯ,ÐËÓÈÕËɀÚɯÈÙÌÈɯÛÖɯÐÔ×ÓÌÔÌÕÛɯÈÕËɯËÌÚÐÎÕɯ

networks, ensuring efficient business support and application response for the Technology 

Innovation CentreɀÚɯÊÜÚÛÖÔÌÙɯÉÈÚÌȭɯ(Õɯ$ÕÎÓÈÕËȮɯÏÌɯÏÈÚɯÈÓÚÖɯÞÖÙÒÌËɯÞÐÛÏɯÛÏÌɯ.×ÌÕɯ4ÕÐÝÌÙÚÐÛàɯÈÕËɯÛÏÌɯ

Josiah Maison College, as an associate lecturer. Mr. Makrigiannis is a Cisco Instructor for a number of 

courses; he is a member of the IET and he has a number of Cisco certifications. 

 

Visiting Faculty 

 

Emilios Galariotis, Ph.D. 

 

Peter Giannopoulos, Ph.D. 

 

 

Adjunct Faculty 

 

Ioannis Gatzoflias, Ph.D.  
He has acquired working and academic experience in multinational environments. He holds a PhD 

from the department of Economics of Stirling University on the area of Financial Innovation. He 

received his Msc with distinction in Banking and Finance, from the same University and a BA Hns 

from Anglia University. He has teaching experience from Stirling University and is currently 
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invol ved in the distance learning MSc and MBA of Surrey and Leicester University, in Athens. He 

provided seminars in the areas of Economics, Finance and Accounting. He has a business experience 

in the Banking sector as he has served as Head of Banking trends, Economic Analysis and Project 

Management of Egnatia Bank Strategic Analysis Division. He also holds the position of Deputy Chief 

Financial Officer in Emporiki Credicom Bank (Credit Agricole Group).  

 
 

Elisabeth Kounougeri Petsetaki, Ph.D. Cand.  
Elisabeth Kounougeri Petsetaki is a senior lecturer at the Department of Health Services, in the 

National School of Public Health of Greece where she teaches health services management at the 

postgraduate program. As a health educator in the US she directed programs in health promotion and 

education for school age children. She was involved in the efforts of tobacco control in California. In 

addition she directed health education programs for cancer patients under treatment, rehabilitation 

and long term care. In Greece she works in the field of developing human resources and improving 

management capacity in health services organizations. She played a strategic role in developing the 

health services management program from its inception. She is involved in a variety of E uropean 

collaborative programs in infrastructure development in public health, curriculum development in 

health services management, health promotion, health education, management of health services, 

interregional health, European health reforms, European enlargement and health, public health 

policies and the health of the elderly. She has taught at the University of Helsinki Department of 

Primary Health in their international Health Management and Leadership post graduate program. 

Currently she is involved  in developing a tobacco control strategy for Greece, developing an 

assessment tool and intervention for the fire victims and assessing the access to care for vulnerable 

populations. She is an active member of the European Health Management Association (EHMA), and 

serves on the Scientific Advisory Committee. She is also an active member of the Association of 

Schools of Public Health in the European Region (ASPHER). She has served on the editorial board of 

the Health Policy Journal and is currently on the ed itorial board of the Health and Society Journal 

(Greek). She received her BA in Biology from Rice University, Houston, Texas and her MPH from the 

School of Public Health of the University of California, Los Angeles (UCLA). She is a PhD candidate 

at the University of Helsinki.   

 

Nicos Kourounakis, PMP, MBA  
Nicos Kourounakis has worked in the IT sector in Canada and Greece both in large corporations 

(www.mda.ca ) and in smaller ventures and start-ups. Working with Eworx  in Athens, he has been 

responsible for managing international IT projects with the European Foundation for he 

Improvement of Living & Working Conditions ( EuroFound), the European Network & Information 

Security Agency (ENISA), the Hellenic American Union and the Greek Ombudsman. He is also the 

Product Manager for three of Eworx's n ew software products. He teaches Project Management at the 

MBA program of the Hellenic American University. His research experience and interests include 

Artificial Intelligence, Project Management, Maturity Models and Strategic Management.  

Nicos Kourouna kis holds an MBA from McGill University, Montreal, Canada, a M.A.Sc in Electrical 

Engineering from the University ofVictoria, Canada, and a B.Sc. in Physics from the Aristotle 

University of Thessaloniki, Greece. Nicos is also a PMI Certified OPM3 Assessor and Consultant and 

a PMP since 2002.  

 

Chrysi Meptsa, Ph.D.  

 

http://www.mda.ca/
http://www.eworx.gr/en/management.htm
http://www.eurofound.europa.eu/
http://www.enisa.europa.eu/
http://www.synigoros.gr/
http://www.pmi.org/info/PP_OPM3.asp

